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Editorial Media and Communication 1

Dear Reader,

I n this catalogue you will find an overview of Peter Lang titles in Media and

Communication: our highlights, our recent titles and selected series.

As along-established and internationally positioned publishing group, Peter Lang
offers a diverse range of high-quality publications in Media and Communication.
Highlights include Ewan Kirkland's Children’s Media and Modernity, which explores
the complex intersections between children’s culture and modernity (page 6);
Public Relations Case Studies from Around the World, which takes a significant step
toward overcoming the dearth of published case studies in public relations beyond
North America (page 10); or John A. McArthur’s Digital Proxemics, which examines
the ways that our uses of physical and digital spaces and our uses of technology are

converging (page 11).

Peter Lang offers a broad spectrum of academic research that covers the latest trends
and debates within Media and Communication. This is illustrated by series such
as: Global Crises and the Media, which examines the media's role, representation
and responsibility in covering major global crises (page 35); Studies in Communication
and Politics, a new series that focuses on the changing approaches to democracy and
its institutions, political actors, electoral campaigns, as well as citizens' participation
in political processes and electoral behavior (page 44); or Health Communication,
which explores the powerful influences of human and mediated communication

in delivering care and promoting health (page 36).

Please visit our website www.peterlang.com for a complete overview of our diverse
publishing portfolio. Should you have any comments or queries, feel free to contact

us at: marketing@peterlang.com.

Best regards,

Kelly Shergill, CEO
Peter Lang Publishing Group

PETER LANG | Bern - Berlin . Bruxelles « Dublin - Istanbul . New York - Oxford - Warszawa - Wien
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in Public Relations:
The Panorama of Turkey
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PETER LANG

Frankfurt am Main, 2017. 466 pp.,
25 b/w ill., 33 b/w tables

pb. « ISBN 978-3-631-73067-6
CHF 52—/ €P44.95/ €A 46.20 /
€4210/ £ 35~/ US-$ 50.95

€Book (SUL) + ISBN 978-3-631-73068-3
CHF 55~/ €D 49,95 / €A50.50 /
€4210/£ 35~/ US-$50.95

Research Methods
and Techniques
in Public Relations
and Advertising

Frankfurt am Main, 2017. 224 pp.,
15 tables, 20 ill,, 5 fig.

pb. « ISBN 978-3-631-71876-6
CHF58-/€P49.95/€A5140/
€46.70 / £38~/ US-$56.95

eBook (SUL) « ISBN 978-3-631-71877-3
CHF 61-/€P55.95/€A56~/
€46.70 / £38-/ US-$56.95
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Umit Arklan (ed.)

Practice Fields in Public
Relations: The Panorama
of Turkey

ublic relations is a wide field of practice that encompasses the communicative pro-
P cesses carried out by the organization’s internal and external stakeholders. Due to
its multidisciplinary nature, it is in touch with many topics and fields, which necessitates
viewing the concept of public relations from a wide and sophisticated perspective as well
as handling it through different dimensions. The study focuses on public relations topics
and incorporates, within this context, 20 fields of practice, each of which has been detailed
in a separate chapter. In addition to handling the general status of the mentioned fields
in international literature, it makes efforts to present the panorama of Turkey, making
evaluations about Turkey in particular.

Bayram Oguz Aydin - Emine Sahin (eds.)

Research Methods and
Techniques in Public Relations
and Advertising

he authors in this volume present a new point of view related to research methods

and techniques in public relations and advertising. The book seeks to provide a re-
search guide that covers topics including selecting and writing a research subject, data
collection, and analysis selection for beginner researchers. The articles focus on various
methods such as netnographical analysis, experimental study, case analysis, discourse
analysis, Delphi method, survey, etc.
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Miige Demir /Ahmet T

Football in Turkey

7 x
<

Frankfurt am Main, 2016. 138 pp.,
5fig., 7 tables

pb. « ISBN 978-3-631-71647-2
CHF 47— /€D 39.95/€A4110/
€3740/ £ 31—/ US-$ 45.95

€Book (SUL) + ISBN 978-3-631-71774-5
CHF 49~/ €D 44.95/ €A 44,90 /
€3740/ £ 31~/ US-$ 4595

Alex Frame/ Amaud Mercier / Gilles Brachotte / Caja Thimm (eds.)

Tweets from the Campaign Trail

Researching Candidates’ Use of Twitter
During the European Parliamentary Elections

Frankfurt am Main, 2016. 274 pp.

Bonner Beitrige zur
Medienwissenschaft. Vol. 11

hb. - ISBN 978-3-631-67009-5

CHF 66~/ €P56.95 / €A58.60 /
€5330/ £ 44~/ US-$ 64.95

eBook (SUL) - ISBN 978-3-653-06168-0
CHF70.-/ €D 62.95 / €A 64~/
€5330/ £ 44~/ US-$ 64.95

Miige Demir - Ahmet Talimciler (eds.)

Football in Turkey

he book presents a collection of papers on a wide range of football issues. Football is

a complex and dynamic phenomenon that needs to be examined in various social
and historical contexts. It is influenced by social, economic, political and cultural factors
while it also affects social life. As a miniature model of social life, football can almost be
regarded as a magical game in the sense that it includes several indicators which provide
us with the opportunity to collect information about the events taking place. The meth-
ods of analyzing and solving problems experienced on football fields and in social life
should broaden the perspective, focusing on all actors of football.

Alex Frame - Arnaud Mercier - Gilles Brachotte - Caja Thimm (eds.)

Tweets from the
Campaign Trail

Researching Candidates’ Use of Twitter During the
European Parliamentary Elections

ailed by many as a game-changer in political communication, Twitter has made its
H way into election campaigns all around the world. The European Parliamentary elec-
tions, taking place simultaneously in 28 countries, give us a unique comparative vision of
the way the tool is used by candidates in different national contexts. This volume is the
fruit of aresearch project bringing together scholars from 6 countries, specialised in com-
munication science, media studies, linguistics and computer science. It seeks to charac-
terise the way Twitter was used during the 2014 European election campaign, providing
insights into communication styles and strategies observed in different languages and
outlining methodological solutions for collecting and analysing political tweets in an elec-
toral context.
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Guy J. Golan - Sung-Un Yang - Dennis F. Kinsey (eds.)

International Public
Relations and Public

- S U Diplomacy

L) Communication and Engagement

INTERNATIONAL

PUBLIC RELATIONS
)

PUBLIC DIPLOMACY

COMMUNICATION AND ENGAGEMENT

his book provides an important discussion of the conceptual and practi-

cal interconnections between international public relations and public
diplomacy. Written by some of the leading thinkers in both disciplines, the
volume provides key lessons regarding global relationship-building and stake-
holder engagement. Written from a government, corporate, and not-for-profit
perspective, the book deals with such topics as mediated public diplomacy
and information subsidies, international broadcasting, nation-branding, di-
aspora relationships, international exchanges, and soft power. A variety of in-
ternational conceptual pieces and real-life case studies present an in-depth
analysis of the strategic application of public relations tactics in governmen-
tal and organizational global relationship management efforts. The book is
recommended for students, scholars, and practitioners in the fields of inter-
national public relations, public diplomacy, and international relations.

CONTENTS: Guy J. Golan/Sung-Un Yang: Introduction: The Integrated Public
Diplomacy Perspective Foundations « Michael D. Schneider: U.S. Public Diplo-
macy Since 9-11: The Challenges of Integration « Olga Zatepilina-Monacell:
Public Diplomacy in NGOs « Sarabdeep K. Kochhar/Juan-Carlos Molleda: The
Evolving Links Between International Public Relations and Corporate Diplo-
macy « Nancy Snow: Public Diplomacy and Public Relations: Will the Twain
Ever Meet? « Eyun-Jung Ki: Application of Relationship Management to Pub-
lic Diplomacy ¢ Jangyul Robert Kim: Application of Issues and Crisis Manage-
ment to Public Diplomacy « Kelly Vibber/Jeong-Nam Kim: Diplomacy in a Glo-
balized World: Focusing Internally to Build Relationships Externally « Kristi
S. Gilmore/Richard D. Waters: Stewardship and the Political Process: Improv-
ing the Political Party-Constituent Relationship Through Public Relations ¢
Hua Jiang: Ethical Visions for Public Diplomacy as International Public Relations
« Nation Brands and Country Reputation « Simon Anholt: Public Diplomacy
and Competitive Identity: Where’s the Link? « Kineta Hung: Repairing the
«Made-in-China» Image in the U.S. and U.K.: Effects of Government-supported
Advertising « Colleen Connolly-Ahern/Lian Ma: Taking It to the Streets: The
Evolving Use of VNRs as a Public Diplomacy Tool in the Digital Age » Shawn
Powers/Tal Samuel-Azran: Conceptualizing International Broadcasting as In-
formation Intervention » Bruce W. Dayton/Dennis F. Kinsey: Contextual Mean-
ing ¢ Vanessa Bravo: The Importance of Diaspora Communities as Key Publics
for National Governments Around the World « Aimei Yang: Soft Power, NGOs
and Virtual Communication Networks: New Strategies and Directions for Pub-
lic Diplomacy ¢ Juyan Zhang/Shahira Fahm: Live Tweeting at Work: The Use
of Social Media in Public Diplomacy - Jisk a Englebert/Jacob Groshek: Rela-
tions of Populism: An International Perspective of Public Diplomacy Trends.

New York, 2015. 458 pp., num. fig. and tables

hb. - ISBN 978-1-4331-2688-8
CHF 167~/ €P 14810 / €A152.20 / €138.40 / £ 111- / US-$179.95

pb. « ISBN 978-1-4331-2687-1
CHF 41-/€P36.20 / €A37.20 / €33.80 / £ 27— / US-$ 43.95

GUY J. GOLAN (PhD, University of Florida) is an
associate professor at the S.I. Newhouse School
of Public Communications at Syracuse University.

SUNG-UN YANG (PhD, University of Maryland)
is an associate professor and Director of Research
and Grants in the School of Journalism at Indi-
ana University.

DENNIS F. KINSEY (PhD, Stanford University) is
a full professor at the S.I. Newhouse School of
Public Communications at Syracuse University.
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Contexts

of

the Dark Side
of
Communication

New York, 2016. XIX, 340 pp.

Lifespan Communication. Children,
Families, and Aging. Vol. 10

hb. « ISBN 978-1-4331-2750-2

CHF 148/ €P131.70 / €A13540 /
€123.05 /£ 98~/ US-$159.95

pb. « ISBN 978-1-4331-2749-6

CHF 44~/ €P38.60 / €A39.70 /
€36.10/£29~/US-$46.95

Taroub A. K

Political Communication
in the Age of Dissemination

lah

Oxford, 2016. X, 282 pp.

Interdisciplinary Communication
Studies. Vol. 7

pb. « ISBN 978-3-0343-2262-1
CHF 67~/ €P59.70 / €A 6140/
€55.80/ £45-/US-$72.95

eBook (SUL) - ISBN 978-3-0353-0822-8
CHF 70.60 / €D 66.40 / €A 66.96 /
€55.80/ £45-/US-$72.95

Eletra S. Gilchrist-Petty - Shawn D. Long (eds.)

Contexts of the Dark Side of
Communication

esearch on the dark side of communication has typically been studied from a single
R standpoint confined to a specific context. As an intradisciplinary project, this vol-
ume transcends the traditional unilateral perspective and focuses on a wide range of com-
munication topics across a variety of contexts. From interpersonal communication, or-
ganizational communication, computer-mediated communication, and health commu-
nication, the book presents a collection of essays that merges theory with practical
application.

Chapter contributors write candidly and unapologetically about how they and vari-
ous populations under investigation mitigate a wealth of dark side behaviors spanning
sexualization, cyberstalking, bereavement, and various illnesses.

The different perspectives offer a lens through which students and academics can en-
hance their understanding of how dark side behaviors are experienced and communi-
cated. They enlighten our understanding of the dark side of human communication, ini-
tiate thought-provoking conversations, and inspire future studies that will advance the
limitless inquisitions of contextual dark side research.

Taroub A. Khayyat

Political Communication in
the Age of Dissemination

Media Constructions of Hezbollah

T his book addresses the concept and forms of dissemination in political communica-
tion and news media. It studies the new age of dissemination in global communica-
tion manifested in a new relationship between political communication and media sys-
tems.

The broad aim of this study is to investigate the «media reality» of political commu-
nication in this new age. Working within the sphere of political communication and in-
terconnected media systems, the study examines how the information in news source
texts and responses to them are recontextualised and disseminated worldwide and fed
back again through recursive communication. Specifically, this work also considers the
ways in which the aims of the political phenomenon of Hezbollah are disseminated and
connected across various news media outlets. In particular, the process of recursive dis-
semination of communication is analysed in three news media outlets, namely Al-Jazeera,
the BBC, and CNN.
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Ewan Kirkland

Children’s Media and
Modernity

Film, Television and Digital Games

Children’s Media and Modernity
Film, Television and Digital

EwaN KIRKLAND

Oxford, 2017. VIII, 296 pp.
hb. « ISBN 978-3-0343-1991-1

hroughout the modern era the figure of the child has consistently re-
flected adult concerns about industrialisation, urbanisation, technology,

consumerism and capitalism. Children represent a symbolic retreat from mod- CHF 85— /€D 72,95/ €A74.70 / € 6790 / £ 55~ ] US-$ 82.95
ern life, culturally aligned with fairy tales, medievalism, animals and nature. eBook (SUL) - ISBN 978-1-78707-410-1
Yet children also embody the future and are often identified with the most CHF 90—/ €P 80.95/ €A 8150 / € 67.90 / £ 55— / US-$ 82.95

contemporary forms of popular culture. This book explores how products for =~ --oorerr
children navigate such contradictions by investigating the history and tex-
tuality of three major forms of modern media: cinema, television and digital
games. Case studies — including Wallace and Gromit, Teletubbies, Horrible His-
tories, Little Big Planet and Disney Infinity — are used to illustrate the complex
intersections between children’s culture and modernity. Cinema - so closely
associated with the emergence of modernity and mass popular culture —has
had to negotiate its relationship with child audiences and depictions of child-
hood, often concealing its connection with modernity in the process. In con-
trast, television’s incorporation into family home-centred, post-war moder-
nity resulted in children being clearly positioned as the audience for this do-
mestic entertainment. The latter decades of the twentieth century saw the
promotion of home computers as educational tools for training future gen-
erations, capitalising on positive alignments between children and technol-
ogies, while digital games’ narrative references, aesthetics and merchandise
established the new medium as a form of children’s culture.

coNTENTS: Thinking of the Children ¢ History, Childhood and Modernity ¢ EWAN KIRKLAND lectures in Film and Screen

Cinema for Children « Television for Children « Digital Games for Children. Studies at the University of Brighton. He has pre-
viously published on The Powerpuff Girls, the Twi-
light series and horror videogames, and has or-
ganised academic conferences on science fiction,
zombies in popular culture and the My Little Pony
franchise. In his work he focuses on issues of rep-
resentation — particularly dominant identities
such as masculinity, whiteness and heterosexu-
ality — and on the construction of childhood
through media for children.
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UNDERSFANDING

New Media

New York, 2016. XVIII, 470 pp.
Understanding Media Ecology. Vol. 2

pb. « ISBN 978-1-4331-3147-9
CHF 46~/ €P 4030 /€A 4140/
€37.65/ £30~/US-$ 48.95

DIOITAL

PRO)}EMICS

JOHN A. McARTHUR

New York, 2016. XIV, 210 pp.
Digital Formations. Vol. 110
hb. « ISBN 978-1-4331-3187-5

CHF 139~/ €P 12340 / €4126.90 /
€11535/ £ 92— / US-$149.95

pb. « ISBN 978-1-4331-3186-8

CHF 38~/€DP33.70 / €A34.70 /
€31.50 / £ 25~/ US-$ 40.95

Robert K. Logan

Understanding New Media
Extending Marshall McLuhan

Second Edition

arshall McLuhan made many predictions in his seminal 1964 publication, Under-
M standing Media: Extensions of Man. Among them were his predictions that the In-
ternet would become a «global village», making us more interconnected than television;
the closing of the gap between consumers and producers; the elimination of space and
time as barriers to communication; and the melting of national borders. He is also fa-
mously remembered for coining the expression «the medium is the message». These pre-
dictions form the genesis of this updated volume by Robert K. Logan, a friend and col-
league who worked with McLuhan. In this second edition of Understanding New Media Lo-
gan expertly updates McLuhan’s Understanding Media to analyze the «new media»
McLuhan foreshadowed and yet was never able to analyze or experience. The book is de-
signed to reach a new generation of readers as well as appealing to scholars and students
who are familiar with Understanding Media.

John A. McArthur

Digital Proxemics
How Technology Shapes the Ways We Move

he study of proxemics — the human use of space —is reimagined for the digital age in
T this book, a compelling examination of the future of the ways we move. Whereas
much writing on the subject focuses on what digital technology might do for us, this book
explores what the same technology might do to us.

Combining dynamic stories, cutting-edge research, and deep reflection on the role of
space in our lives, Digital Proxemics examines the ways that our uses of physical and dig-
ital spaces and our uses of technology are converging. It investigates the role of digital
communication in proxemics, offering explorations of the ways digital technology shapes
our personal bodily movement, our interpersonal negotiation of social space, and our
navigation of public spaces and places. Through the lens of information and user-experi-
ence design, it adds forbidden spaces, ubicomp, augmented reality, digital surveillance,
and virtual reality to the growing lexicon surrounding proxemics. The result is a spatial
turn in the study of digital technology and a digital turn in the study of proxemics.

As our culture changes, our ability to make choices about how to move will be called
into question, as will our expectations for what roles technology will play in our lives. As
we navigate this intersection, Digital Proxemics is at once a valuable lens through which
we can view our shifting culture, a cautionary tale through which we might envision prob-
lematic outcomes, and an optimistic projection of possibility for the future of human com-
munication and technology interaction.
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New York, 2016. VIII, 187 pp.
Global Crises and the Media. Vol. 16

hb. « ISBN 978-1-4331-2421-1
CHF 139~ /€D 12340 / €4126.90 /
€11535/ £ 92— / US-$149.95

pb. « ISBN 978-1-4331-2420-4
CHF 38-/€D33.70 / €A34.70 /
€31.50 / £ 25~/ US-$ 40.95

i
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New York, 2016. VI, 278 pp.
Digital Formations. Vol. 105

hb. « ISBN 978-1-4331-3001-4
CHF 148/ €P131.70 / €A413540 /
€123.05 /£ 98~/ US-$159.95

pb. « ISBN 978-1-4331-3000-7
CHF36-/€P32-/€A3290/
€29.95/ £ 24~/ US-$38.95
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Brian McNair

Communication
and Political Crisis

Media, Politics and Governance
in a Globalized Public Sphere

ommunication and Political Crisis explores the role of the global media in a period of
C intensifying geopolitical conflict. Through case studies drawn from domestic and in-
ternational political crises such as the conflicts in the Middle East and Ukraine, leading
media scholar Brian McNair argues that the digitized, globalized public sphere now con-
fronted by all political actors has produced new opportunities for social progress and dem-
ocratic reform, as well as new channels for state propaganda and terrorist spectaculars
such as those performed by the Islamic State and Al Qaeda. In this major work, McNair ar-
gues that the role of digital communication will be crucial in determining the outcome
of pressing global issues such as the future of feminism and gay rights, freedom of speech
and media, and democracy itself.

Safiya Umoja Noble - Brendesha M. Tynes (eds.)

The Intersectional Internet

Race, Sex, Class, and Culture Online

romrace, sex, class, and culture, the multidisciplinary field of Internet studies needs
F theoretical and methodological approaches that allow us to question the organiza-
tion of social relations that are embedded in digital technologies, and that foster a clearer
understanding of how power relations are organized through technologies.

Representing a scholarly dialogue among established and emerging critical media
and information studies scholars, this volume provides a means of foregrounding new
questions, methods, and theories which can be applied to digital media, platforms, and
infrastructures. These inquiries include, among others, how representation to hardware,
software, computer code, and infrastructures might be implicated in global economic, po-
litical, and social systems of control.

Contributors argue that more research needs to explicitly trace the types of uneven
power relations that exist in technological spaces. By looking at both the broader politi-
caland economic context and the many digital technology acculturation processes as they
are differentiated intersectionally, a clearer picture emerges of how under-acknowledg-
ing culturally situated and gendered information technologies are impacting the possi-
bility of participation with (or purposeful abstinence from) the Internet.

This book is ideal for undergraduate and graduate courses in Internet studies, library
and information studies, communication, sociology, and psychology. It is also ideal for
researchers with varying expertise and will help to advance theoretical and methodolog-
ical approaches to Internet research.
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New York, 2016. XVIII, 339 pp.

Lifespan Communication. Children,
Families, and Aging. Vol. 5

hb. - ISBN 978-1-4331-2538-6

CHF 139~/ €P123.40 / €A126.90 /
€11535/ £92.—- / US-$149.95

pb. « ISBN 978-1-4331-2537-9
CHF38-/€P3370/€A3470/

€31.50 / £ 25—/ US-$ 40.95

Immigrant Workers
anp Meanings or Work

New York, 2016. X, 159 pp.

hb. « ISBN 978-1-4331-2830-1
CHF 139.- /€D 12340 / €4126.90 /
€11535/ £ 92— / US-$149.95

pb. - ISBN 978-1-4331-2829-5
CHF40.-/€P 3540/ €A36.40/
€33.05/£26-/ US-$42.95

Loreen N. Olson - Mark A. Fine (eds.)

The Darker Side of

Family Communication

The Harmful, the Morally Suspect, and the Socially
Inappropriate

his volume advances theory and research by presenting original, empirical studies
T as well as theoretical and methodological overviews on dark family communication
processes.

Taking an interdisciplinary and international approach, the volume includes contri-
butions from the most respected scholars in their specialty areas. It is the first published
work on the dark side of family communication scholarship to include critical theorizing.
This makes it an important contribution to family communication research in general
and dark side work more specifically. Such chapters examine how gender, race, class, and
sexual orientation impact and are impacted by dark family communication. In addition
to a micro, interaction-based exploration of how social location and dark family commu-
nication processes intersect, some chapters offer more social critiques of dark family com-
munication (and how it is socially constructed) at a macro-level.

The volume is intended for scholars, researchers, and graduate students interested in
the dark side of family communication and family dynamics. It is also well suited for ad-
vanced undergraduate or graduate courses in family communication, dark side of family
communication, family processes, family dynamics, family conflict, and family stress and
coping.

Suchitra Shenoy-Packer - Elena Gabor (eds.)

Immigrant Workers and
Meanings of Work

Communicating Life and Career Transitions

T his first-of-its-kind book uniquely captures the meanings of work expressed by im-
migrants. Their stories — from work histories to life transitions and professional
journeys — are conscientiously and rigorously mapped by the academic insights of com-
munication scholars, many of whom are immigrants themselves.

Immigrant workers’ narratives of work and its nuances in an adopted country offer
many hitherto muted, invisible, and/or purposely silenced perspectives. A variety of new
and familiar terms — concepts such as career inheritance, aphorisms, cultural adaptation,
acculturation, and cultural distance — and culture-specific terms such as ganas and con-
sejos are discussed alongside the inherent struggles of identity construction across bor-
ders.

While the contributors represent diversity in co-cultural affiliations, national origin,
and immigration experiences encountered both personally and professionally, the sto-
ries of immigrants represent an even larger number of countries and cultures.

This volume compels the academic community to acknowledge immigrants as work-
ers whose voices matter and whose sense and processes of meaning-making is nuanced,
complex, and multi-dimensional. Immigrant workers’ voices can contribute significantly
to the rich growth of research in organizational communication, meanings of work, ca-
reer studies, cross-cultural management, psychology of work, and work and society.
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Judy VanSlyke Turk - Jean Valin (eds.)

SECOND EDITION

Public Relations Case

Around the

he case studies in this book, many of which have won national or interna-

tional awards, represent an impressive scope of public relations practice—
from public diplomacy to corporate social responsibility to crisis communications
tosocialjustice issues and special events. These chapters take a significant step to-
ward overcoming the dearth of published case studies in public relations beyond
North America. Written by established scholars and professionals who had access
to some of the world’s most intriguing and influential cases of organizational com-
munication, these studies will be of tremendous interest to all who teach, study,
and practice public relations around the world.

CONTENTS: Gregor Halff: Foreword: What Case Studies Can Teach us in Interna-
tional Public Relations « Larissa Grunig: Preface « Part One: Case Studies in Global
Campaigns « 3 Shannon A .Bowen/Don W .Stacks/Donald K . Wright: Volkswagen
Emission Scandal: An Example of Bad Public Relations on a Global Scale and the
«Defeat Device» that Defeated a Reputation « Juan-Carlos Molleda/Francisco So-
lanich: Chile Becomes a World Player of the Wine Industry: The Legend of «Casil-
lero del Diablo» « Part Two: Case Studies in Corporate Social Responsibility « Zifei
Fay Chen/Don W. Stacks/Yi Grace Ji/Bo Ra Yook: Cargill’s Indonesian Palm Oil Sus-
tainability Program « ValentinaMartino/Alessandro Lovari: Sharing «Made in It-
aly»: Intesa Sanpaolo Bank’s Cultural Communication around World Expo 2015 ¢
Part Three: Cases in Public Diplomacy « Koichi Yamamura/Masamichi Shimizu/
Nancy Snow: Japan Is Back: The International Public Relations of the Second Abe
Administration « Dariya Orlova/Katerina Tsetsura: «Ukraine: Open for U»: A Pro-
motional Campaign and Nation Re-branding After the Euromaidan  Part Four:
Cases in Measurement and Reputation Research of Public Relations ¢ Katie Dela-
haye Paine: A Real-time Integrated and Actionable Measurement System « Sandra
Macleod/John A. McLaren/Kevin Money: The Impact of Corporate Reputation on
Behavior: AkzoNobel and Zurich Insurance « Jim Macnamara/Gail Kenning: «Stoner
Sloth»: Lessons from Evaluation of Social Media and Virality « Part Five: Cases in
Crisis Communications » Swaran Sandhu/Simone Huck-Sandhu: #indeepsorrow:
Lufthansa’s Agile Crisis Communication Management During and After the Crash
of Germanwings Flight 4U9525 « Toluwani C. Oloke/Juan-CarlosMolleda: The Afri-
can Union Commission’s Multinational Ebola Campaign’s Localization Strategies
« Part Six: Cases Addressing National Opportunities « John Gallagher:It’s All in the
Name: The Story of the Campaign for Marriage Equality in Ireland « Mariam F.
Alkazemi/Fahed Al-Sumait/CristinaNavarro: Communicating Food Safety in the
Highly Multicultural Country of Kuwait ¢ Chun-ju Flora Hung-Baesecke/Xiao-
hongChen/Xiaodong Yin « Mead Johnson: Infant Formula to Make a Difference in
China e Kiranjit Kaur: The GST Campaign: Convincing Malaysians to Accept a New
Taxation System  Paulo Nassar/Terence (Terry) Flynn: Restoring Confidence in a
Global Company and Healthcare Brand in Brazil: The Bayer Jovens Youth Educa-
tion Campaign  Inka Stever/Gaelle Picherit Duthler: Reaching for the Stars: The
Launch of the UAE Space Agency « Ingrid Larkin/Robina Xavier: A Taste of Har-
mony: Awareness and Celebration of Cultural Diversity in Australian Workplaces.

Studies from Around
the World

Second Edition

New York, 2017. XX, 386 pp.
hb. - ISBN 978-1-4331-4554-4
CHF 113~/ €D 98.95 / €4100.80 / € 91.70 / £ 74.~ / US-$ 109.95

pb. « ISBN 978-1-4331-3454-8
CHF 67~/ €P 5795/ €A59.60 / €54.20 / £ 44~/ US-$ 64.95

JUDY VANSLYKE TURK is a professor emerita in
the Richard T. Robertson School of Media and
Culture at Virginia Commonwealth University.
She received the Pathfinder Award in 2005 from
the Institute of Public Relations in recognition
of lifetime research and publications, the Educa-
tor Mentorship Award from the Plank Center for
Public Relations Leadership in 2013, and was
named Educator of the Year by the Public Rela-
tions Society of America (PRSA) in 1992.

JEAN VALIN, APR, Fellow CPRS, Honorary Fellow
CIPR, is Principal at Valin Strategic Communica-
tions in Chelsea, Canada, and a founding mem-
ber of the Global Alliance for Public Relations
and Communication Management. He has re-
ceived several awards, among them the David
Ferguson Award for Outstanding Contributions
to Public Relations Education from the Educa-
tors Academy of the Public Relations Society of
America (PRSA) and the President’s medal from
the Chartered Institute of Public Relations in the
United Kingdom. In 2013-2014 he was co-chair
of the Commission on Public Relations Educa-
tion. He has led several global projects that re-
sulted in the adoption of global standards for
public relations.
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Eine zeitgeschichtliche Biografie

EDITION

Frankfurt am Main, 2016. 435 S.
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David Swick - Richard Lance Keeble (eds.)

The Funniest Pages

International Perspectives on Humor in Journalism

harles Dickens, celebrated novelist and journalist, believed that his greatest ability
as a writer was to make people laugh. Yet, to date, humor has been strangely margin-
alized in journalism, communication and media studies.

This innovative book draws together the work of seventeen writers to show that, start-
ing in the 1640s during the English Civil War, and continuing through to the present time,
humor has indeed been an important ingredient of journalism. Countries studied include
Australia, Britain, Canada, Chile and the United States. The Funniest Pages is divided into
four sections: «Seriously Funny, From Past to Present,» «Unsolemn Columnists,» «This
Sporting Life» and a final section, «<Have Mouse, Will Laugh,» which looks at humor in on-
line journalism. Chapters examine Joseph Addison, Richard Steele and the birth of social
and political satire; Allen Ginsberg, Mad magazine, and the culture wars of the 1950s; John
Clarke and the power of satire in journalism, and more.

Christian Walther

Robert Gilbert

Eine zeitgeschichtliche Biografie

rstmals wird in dieser Biografie das Leben Robert Gilberts an Hand des Nachlasses
E und einer Vielzahl weiterer Quellen nachgezeichnet. Sein Werk kennt fast jeder, seine
Person fast niemand: Der aufiergewohnliche Liedtexter und Lyriker hat mit so gegensétz-
lichen Komponisten wie Werner Richard Heymann («Das gibt’s nur einmal») und Hanns
Eisler («<Stempellied») gearbeitet. Im Wiener Exil schrieb er als «Tarner Brother», in Paris
befreundete er sich mit Hannah Arendt, in New York kimpfte er ums Uberleben. Er wan-
delte sich vom KPD-Sympathisanten zum Antikommunisten. 1949 kehrte er nach Europa
zuriick und arbeitete mit Erich Késtner fiir das Miinchner Kabarett Die kleine Freiheit. Es
folgte eine Karriere als Ubersetzer amerikanischer Musicals wie My Fair Lady.
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Giorgia Aiello - Matteo Tarantino -
Kate Oakley (eds.)

Communicating the City

Meanings, Practices, Interactions

How human meanings, practices and interac-
tions produce and are produced by urban space
is the focus of this timely and exciting addi-
tion to the study of urban communication.
Challenging notions of the ‘urban’ as physi-
cally, economically or technologically deter-
mined, this book explores key intersections
of discourse, materiality, technology, mobil-
ity, identity and inequality in acts of commu-
nication across urban and urbanizing con-
texts. From leisure and media consumption
among Chinese migrant workers in a Guang-
dong village to the diverse networks and com-
munication infrastructures of global cities
like London and Los Angeles, this collection
combines a range of perspectives to ask fun-
damental questions about the significance
and status of cities in times of intensified me-
diation and connectivity. With case studies
from Italy, Britain, Ireland, Russia, the United
States and China, this international collection
demonstrates that both empirical and criti-
cal knowledge on the relationship between
communication and urban life has become
vital across the humanities and social sciences.
Communicating the City will be essential read-
ing for all scholars and students who desire
to gain an in-depth understanding of the mul-
tiple roles that media and communication
have in lived experiences of the city.

New York, 2017. XXX, 216 pp.

Urban Communication. Vol. 4

hb. ISBN 978-1-4331-3098-4
CHF 98- / €D 84.95 / €A 8710 / €79.20 / £ 64~ / US-$ 94.95
pb. ISBN 978-1-4331-3097-7
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Susan B. Barnes

An Introduction to Visual
Communication

From Cave Art to Second Life

Second edition

Technological changes have radically altered
the ways in which people use visual images.
Since the invention of photography, imagery
has increasingly been used for entertainment,
journalism, information, medical diagnos-
tics, instruction, branding and communica-
tion. These functions move the image beyond
aesthetic issues associated with art and into
the realm of communication studies. This in-
troductory textbook introduces students to
the terminology of visual literacy, methods
for analyzing visual media, and theories on
the relationship between visual communica-
tion and culture. Exploring the meanings as-
sociated with visual symbols and the relation-
ship of visual communication to culture, this
book provides students with a better under-
standing of the visually oriented world in
which they live. From cave art to virtual real-
ity, all visual media are discussed with meth-
ods for evaluation. Student-friendly features
such as boxed topics, key terms, web resources,
and suggestions for exercises are provided
throughout.

New York, 2017. XII, 288 pp.

Visual Communication. Vol. 7

pb. ISBN 978-1-4331-4203-1
CHEF 55~ / €P 47.95 / €A 48.60 / € 44.20 / £ 36— / US-$ 52.95
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Jolanta A. Drzewiecka -
Thomas K. Nakayama (eds.)

N

Global Dialectics in Intercultural
Communication

Case Studies

This book is an edited collection of case stud-
ies of contemporary issues in culture and com-
munication around the world. Framed around
a dialectical approach to intercultural com-
munication, this collection offers a useful
framework for thinking about contemporary
research in this area. It offers in-depth cul-
tural information about a broad range of spe-
cific cases in different places around the world.
It is an ideal book to use in advanced under-
graduate and graduate courses in culture and
communication, global communication and
intercultural communication courses. Schol-
ars interested in contemporary work in inter-
cultural communication will find this collec-
tion essential in mapping the state of the art
in this area.

New York, 2018. XX, 302 pp., 19 b/w ill., 2 coloured ill.,
5 tables

Critical Intercultural Communication Studies. Vol. 23

hb. ISBN 978-1-4331-4321-2
CHF 98-/ €D 84.95 / €A 8710 / €79.20 / £ 64~ / US-$ 94.95
pb. ISBN 978-1-4331-3224-7

CHF 55— / €D 4795 / €A 48.60 / € 44.20 / £ 36— / US-$ 52.95
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Communicating
with Power

INTERNATIONAL
COMMUNICATION
104

Cherfan George

Cherian George (ed.)

Communicating with Power

Communication is ubiquitous and informa-
tion is abundant. Political and economic mar-
kets are more open than they have ever been.
Yet, there is no escaping the fact that commu-
nication continues to flow across fields where
power is distributed unevenly. This collection
of articles analyzes and responds to asym-
metries of power in a diversity of contexts.
They are drawn from presentations at the 2016
Annual Conference of the International Com-
munication Association, held in Fukuoka, Ja-
pan. The conference theme presented an open-
ing for scholars from various disciplines and
academic traditions to engage with the ques-
tions of power at different levels of analysis—
from micro sites of power like a doctor’s con-
sultation room, to the geopolitical arenas
where nations wage war, make peace, and spy
on one another. The resulting collection strad-
dles different methodologies and styles, from
survey research to essays. Leading scholars
and junior researchers have combined to cre-
ate a volume that reflects the breadth of com-
munication scholarship and its contemporary
concerns.

New York, 2017. XX, 280 pp.

ICA International Communication Association
Annual Conference Theme Book Series. Vol. 4

pb. ISBN 978-1-4331-3943-7
CHF 55—/ €D 47.95 / €A 48.60 / € 44.20 / £ 36~ / US-$ 52.95
eBook (SUL) ISBN 978-1-4331-3945-1
CHF 47~ / €P 42,95 / €A 43~ / € 3580 / £ 29~ / US-$ 42.95
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PUBLIC RELATIONS STRATEGY, THEORY, AND CASES

Tricia Hansen-Horn - Adam E. Horn

Public Relations Strategy,
Theory, and Cases

Praxis at Its Best

Presenting a robust introduction to public re-
lations strategy, this book helps readers ex-
plore their perceptions of what strategy is or
might be; highlights influencers of strategic
decision making such as distinctions among
B2B, B2C, and B2G as well as public relations
roles and organization types; discusses the
education and training value and limitations
of the popular case study; and provides a easy-
to-understand overview of four theories im-
portant for every «student» (academic and
non-academic) of public relations to under-
stand. Excellence theory, contingency theory,
rhetorical theory, and social capital theory are
introduced. In the spirit of praxis (the appli-
cation of theory to practice), the authors pro-
vide theory-specificand other relevant «keys»
for use as the reader seeks to apply what is
read to actual public relations cases. As might
be expected, highly structured case studies
that clearly distinguish between objectives,
strategies and tactics are included for the pur-
poses of education and training. The featured
set of case studies includes: March of Dimes
Rebrand; Inside Pediatrics Children’s Mercy
Kansas City; Vanity Fair Women Who Do Lift-
TOUR; TouchNet + Heartland; WeatherTech
Public Relations Super Bowl Ad Buy; ZF Race
Reporter/Fan Reporter: Europe, Japan and the
US; Pinnacle Not So Silent Night; Lee Jeans—
Influencer Relations; Fight CRC One Million
Strong Collection; Tips for Kids—Seventeen
Years Later; and Dairy Queen’s Fan Food Not
Fast Food Campaign: Retrospective Cases Anal-
ysis from the Outside.

New York, 2018. XII, 240 pp., 5 b/w ill.

hb. ISBN 978-1-4331-2079-4
CHF 98- / €D 84.95 / €A 8710 / € 79.20 / £ 64~ / US-$ 94.95
pb. ISBN 978-1-4331-2080-0

CHEF 55~ / €P 47.95 / €A 48.60 / € 44.20 / £ 36— / US-$ 52.95

Dale Herbeck - Susan J. Drucker (eds.)

Communication and the Baseball
Stadium

Community, Commodification,
Fanship, and Memory

Baseball stadia are places of memory, iden-
tity, athletic and architectural accomplish-
ment. They are sites capable of arousing pas-
sion, sentimentality and a sense of commu-
nity. The baseball stadium provides a unique
lens through which to understand, explore
and expand an understanding of communi-
cation theories. While baseball has previously
been explored by scholars, this volume intro-
duces the stadium as a way of exploring com-
munication and communication theories
through an examination of the four discrete
themes that frame the organization of this
work: community and communication, fan-
dom and communication, memory and com-
munication, and commodification and com-
munication. This volume offers a unique ap-
proach to those interested in communication
theory, popular culture, sports management,
and people environment studies.

New York, 2017. XVIII, 288 pp.

Urban Communication. Vol. 2

hb. ISBN 978-1-4331-2146-3
CHF 98- / €D 84.95 / €A 8710 / €79.20 / £ 64— / US-$ 94.95
pb. ISBN 978-1-4331-2145-6

CHEF 55~ / €D 4795 / €A 48.60 / € 44.20 / £ 36— / US-$ 52.95
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Communication

for Relationships
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James M. Honeycutt - Pavica Sheldon

Scripts and Communication for
Relationships

Second Edition

The book is divided into five parts: (1) Emo-
tions, Imagination, and Physiology of Rela-
tionships, (2) Bases of Relational Scripts, (3)
Relational Escalation and Deescalation, (4) Re-
lationship Scripts in Context, and (5) Cautions
and Recommendations. The authors discuss
the basis of relationship scripts, emotions, im-
agery, and physiology of relationships includ-
ing romance, friendship, work associates, men-
tors, and Facebook friends. They argue that
people’s expectations for relational develop-
ment influence their communication, faith,
and commitment in relationships. Miscon-
struing sexual or flirtatious intent, for exam-
ple, is derived from having different scripts
about attraction. They discuss abusive rela-
tionships including characteristics of abus-
ers, stalking, and verbal and physical aggres-
sion. Designed for classes in psychology, com-
munication, sociology, family studies, and
social work, this book provides a comprehen-
sive overview of how scripts and communi-
cation are used in relationships. Guidelines
based on developing and improving verbal
and nonverbal communication competence
are provided. A downloadable teacher’s guide
is also available.

New York, 2018. XIV, 384 pp., 10 b/w ill., 11 tables

pb. ISBN 978-1-4331-4217-8
CHF 67~/ €D 57.95 / €A 59.60 / € 54.20 / £ 44— / US-$ 64.95

Urban
Communication
Regulation

Communication Freedoms
and Limits

Harvey Jassem - Susan J. Drucker (eds.)

Urban Communication
Regulation

Communication Freedoms and Limits

Cities are where the majority of people in the
world live. As such, it is critically important
tounderstand cities when seeking to address
quality-of-life issues. While the concentration
of people in cities presents many complex is-
sues that warrant attention, the focus of this
bookis on urban communication and human
interaction as regulated by municipal govern-
ments. Thirteen scholars—whose backgrounds
range from community organizing, to law, tel-
ecommunication, architecture, city planning,
art, policy studies, and urban communica-
tion—examine public communication ven-
ues and opportunities, all of which are im-
pacted by municipal regulation. Whether it
is the selective funding of public art, the es-
tablishment of architectural standards for
public buildings, the regulation of signage,
public assembly, food trucks, or telecommu-
nication access, the authors in Urban Commu-
nication Regulation: Communication Freedoms
and Limits contend that urban policy and reg-
ulation shape communication in cities. Through
zoning, funding, «private law,» and a host of
other means, the regulation of communica-
tion has significant impacts on the quality of
life for those who live in cities. The essays in
this volume focus on many of these impacts,
and suggest both why and how municipal reg-
ulation can improve the quality of urban com-
munication.

New York, 2018. XX, 256 pp. 8 b/w ill.

Urban Communication. Vol. 5

hb. ISBN 978-1-4331-4632-9
CHF 98-/ €D 84.95 / €A 8710 / € 7920 / £ 64— / US-$ 94.95
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d Johnson

J. David Johnson
Teams and Their Leaders

A Communication Network Perspective

This book provides the first truly comprehen-
sive treatment of three topics that have tradi-
tionally been treated separately: teamwork,
leadership, and communication. Teamwork
has become central to the operation of the
modern organization. People from diverse
backgrounds culturally, professionally, and
demographically must work together to de-
velop the well-rounded decision making needed
for organizations to survive in our modern
economy. Leadership, and relatedly manage-
ment, have more traditionally been the focus
of organizational operations. While it is easy
torule by dicta, it is much more difficult to es-
tablish a framework in which true teamwork
is possible. Teamwork is a very fragile thing.
The minute managers start becoming too di-
rective a slippery slope is started in which
one’s followers, perhaps better cast as team
members, constantly look to them for direc-
tion and approval rather than acting on their
own best instincts. Communication plays a
central role in resolving these tensions. Mes-
saging is central to traditional management
functions, while providing a communication
network structure that enables action is a more
subtle, but longer lasting function of leaders.
Allthree processes, teaming, leading, and com-
municating, must act in concert for the many
benefits of teamwork to be realized.

New York, 2018. XX, 326 pp., 9 b/w ill,, 8 tables

hb. ISBN 978-1-4331-4789-0
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pb. ISBN 978-1-4331-4794-4

CHEF 55~ / €P 4795 / €A 48.60 / € 44.20 / £ 36— / US-$ 52.95
eBook (SUL) ISBN 978-1-4331-4795-1
CHF 58— / €D 52,95 / €A 53— / € 4420 / £ 36— / US-$ 52.95



Communication Studies

PETER M. KELLETT

Peter M. Kellett
Patienthood and Communication

A Personal Narrative of Eye Disease and
Vision Loss

Patienthood and Communication is an engag-
ingly personal narrative detailing the author’s
experience living with, and adapting to, a de-
generative and incurable eye disease (MacTel).
Beyond the personal, this poignant story more
broadly illustrates the ways in which commu-
nication enables individuals to adjust to seri-
ous health threats. Author and subject Peter
Kellett highlights his important interactions
with health care providers, family members,
friends, colleagues, students, and others that
provide shape to his journey. Kellett displays
a compelling capacity for self-reflection in his
descriptions of the life changes his vision loss
imposes upon him, among them changes to
his identity, in relationships and life plans.
Adaptation and flexibility reveal themselves
as central tenets of his learning to become a
self-empowered patient. Perhaps the most
crucial element to his adjustment is, however,
positive communication, which is depicted
throughout the book as the driving force in
Kellett’s journey into patienthood.

New York, 2017. VIII, 296 pp.

Health Communication. Vol. 13

hb. ISBN 978-1-4331-3831-7
CHF 98- / €D 84.95 / €A 8710 / €79.20 / £ 64~ / US-$ 94.95
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THE RHETORIC OF PNOY

Giene Segarra Navera

Gene Segarra Navera
The Rhetoric of PNoy

Image, Myth, and Rhetorical
Citizenship in Philippine Presidential
Speeches

Political speeches don’t just mirror what tran-
spires in the world; they have the potential to
change people’s minds, move them into action,
reinforce existing assumptions, and reshape
cultures. They define public participation and
are the ‘nexus points’ of disparate discourses,
both nationally and globally. Because of their
power to sustain the status quo or effect change,
speeches warrant public attention and careful
study. To examine them is to understand how
they are crafted, what elements they possess,
and how these elements come together to af-
fect their audience. This volume analyzes se-
lected speeches delivered by Benigno ‘Noynoy’
Simeon C. Aquino III, President of the Repub-
lic of the Philippines from 2010 to 2016. They
are speeches that have been used to shape pub-
lic perception, gain support, and build identi-
fication between Aquino’s presidency and his
audience. By mobilizing the concepts of pres-
idential image, myth, metaphors, and rhetor-
ical citizenship, readers are guided through a
process of examining the rhetorical trajectory
of the Philippine presidency, how a president’s
discourse has attempted to shape Philippine
socio-political reality, and how the evolving
milieu the president has found himselfin shapes
his discourse. The essays in this volume will
hopefully generate a discussion not only on
the place of President Benigno Aquino’s rhet-
oric in Philippine presidential history, but also
of how rhetorical practices in an evolving dem-
ocratic society in Asia can extend and expand
theorizations of presidential rhetoric and po-
litical communication at large.

New York, 2018. X, 178 pp.
Frontiers in Political Communication. Vol. 32

hb. ISBN 978-1-4331-4829-3
CHF 93~/ €D 80.95 / €A 82,50 / € 75~ / £ 60— / US-$ 89.95
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Nicole Rosenberger -
Ulla Kleinberger (Hrsg.)

Energiediskurs

Perspektiven auf Sprache und
Kommunikation im Kontext der
Energiewende

Der in der Schweiz und in Deutschland be-
schlossene Atomausstieg hat die Debatte um
Energieversorgung und -verbrauch ins Zent-
rum der Offentlichen Aufmerksamkeit ge-
ruckt. Die Diskussion um die Energieproble-
matik tangiert Politik, Wirtschaft und Gesell-
schaft gleichermassen. Flir die Umsetzung der
Energiewende braucht es die Zusammenar-
beit verschiedenster Akteure und deren Aus-
tausch iiber Energiethemen. Dabei stellt sich
die Frage, wie Sprache in diesen Diskursen
verwendet wird und welchen Einfluss Spra-
che und Kommunikation auf Meinungsbil-
dung, Akzeptanz und Verhalten haben. Die
Beitrige dieses Bandes beleuchten den Ener-
giediskurs in der 6ffentlichen Kommunika-
tion und gehen neben methodischen Frage-
stellungen konkreten Problemstellungen aus
der Kommunikationspraxis nach: Wie kon-
nen Energieunternehmen verstandlich mit
ihren Kundinnen und Kunden kommunizie-
ren? Inwieweit kann die Offentlichkeit in die
Behordenkommunikation eingebunden wer-
den? Wie beeinflussen Sprache und sprachli-
che Mittel die Energiedebatte? Welcher sprach-
lichen Einheiten bedient sich die Debatte? Al-
len Beitragen gemeinsam ist der Fokus auf das
Zusammenspiel von Sprache, Kommunika-
tion und Interaktion sowie das Aufzeigen der
Bedeutung angewandter Linguistik fir gesell-
schaftliche Veranderungsprozesse.

Bern, 2017.270 S., 5 s/w Abb., 11 farb. Abb.,
18 s/w Tab., 3 farb. Tab.

Sprache in Kommunikation und Medien. Bd. 10
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The Culture of

REPRESENTING BULLIES ks VICTIMS 1w POPULAR CUL TURE

EMILY D. RYALLS

Emily D. Ryalls
The Culture of Mean

Representing Bullies and Victims in
Popular Culture

The Culture of Mean is the first book-length
feminist critical exploration of representa-
tions of youth bullying in media. Bringing
into conversation scholarship on feminism,
media, new communication technologies, sur-
veillance, gender, race, sexuality, and class,
Emily D. Ryalls critically examines the explo-
sion of discourse about youth bullying that
has occurred in the United States during the
last two decades. Countering the monolithic
and extreme cultural reaction to narratives
about bullying, Ryalls argues that, while it
seems common sense to view bullying as al-
ways wrong and dangerous, not all aggression
is bullying and it is problematic to assume so,
because it becomes very difficult to differen-
tiate between healthy conflict and unhealthy
(potentially violent) torment. Moreover, since
the label «bullying» often does not differen-
tiate between teasing, conflict, sexual harass-
ment, and violence, increasingly the most
common way to deal with young people ac-
cused of bullying is to criminalize their ac-
tions. Through an analysis of books, film, tel-
evision, and journalistic accounts of bullying,
The Culture of Mean shows how constructions
of bullying in popular culture create an overly
simplistic binary of good and bad people. This
process individualizes the problem of bully-
ing and disallows a more complex understand-
ing of the structural issues at work by suggest-
ing that putting an end to bullying simply re-
quires incarcerating those evil teens who are
prone to bullying behaviors.

New York, 2018. XII, 184 pp.
Mediated Youth. Vol. 30

hb. ISBN 978-1-4331-4619-0
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Andrew R. Smith - Isaac E. Catt -
Igor E. Klyukanov (eds.)

Communicology for the Human
Sciences

Lanigan and the Philosophy of
Communication

This edited volume develops the philosophy
of communication inspired by the scholar-
ship of Richard L. Lanigan, with emphasis on
communicology as a human science. Lani-
gan’s syntheses of the philosophies of speech,
language and discourse stemming from the
works of Edmund Husserl, Maurice Merleau-
Ponty, Michel Foucault, Julia Kristeva, Charles
Sanders Peirce, Roman Jakobson, Umberto
Eco, Pierre Bourdieu, Jurgen Reusch and Greg-
ory Bateson, and many others offers a com-
pelling framework for systematic analysis of
human communication in all domains of lived
experience. His work defines the theory and
method of the human sciences in general and
the discipline of communicology in particu-
lar. The focus in this collection is on the the-
oretical and methodological foundations for
semiotic phenomenology whereby commu-
nication is recognized as constitutive of all
human conscious experience and social rela-
tionships, involving gestural, nonverbal, dis-
cursive, performative, artistic, poetic and mass
mediated forms. All chapters are original to
this volume, written by leading international
scholars in the philosophy of communication
who cross several disciplinary boundaries in
the human sciences.

New York, 2017. XL, 514 pp., 14 b/w ill,, 2 tables
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Conversing
Wi Cancer

! Ouestions,
Information,
Decisions

Anna Lealn

Lisa Sparks - Anna Leahy
Conversing with Cancer

How to Ask Questions, Find and Share
Information, and Make the Best
Decisions

With more than 40% of people eventually fac-
ing a cancer diagnosis, Conversing with Cancer
is a much-needed addition to understanding
and improving cancer care through strong com-
munication among providers, patients, and car-
egivers. Each person whose life is affected by a
cancer diagnosis—patient, healthcare provider,
caregiver—has information and needs infor-
mation in order to make the best decisions pos-
sible under the circumstances. After studying
and writing about the topics of communication
and cancer for many years separately, authors
Lisa Sparks and Anna Leahy combine their ex-
pertise in this new tour de force. Here, they ap-
ply principles from the field of health commu-
nication to the cancer care experience, drawing
from a wide range of scholarship to offer a com-
prehensive view of cancer care communication
and extend existing work into new insights. En-
gaging chapters cover all phases of the journey
through cancer, from prevention to recovery or
end-of-life; analyze the roles of the variety of
cultural and social identities and relationships;
and explore written, verbal, non-verbal, and
electronic communication. In addition, this
book draws from the real-life stories of cancer
patients themselves to enrich the book’s unique
discussions and to better understand how the-
ory can be put into practice. Conversing with
Canceris ideal for use in health communication
classes, medical and nursing programs, and for-
mal caregiver training. In addition, it is useful
for cancer patient and caregiver supports groups
and for individual providers, patients, and car-
egivers.
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Real World
Career Preparation

A GUIDE

TO CREATING

A UNIVERSITY
STUDENT-RUN
COMMUNICATIONS
AGENCY

Douglas J. Swanson
Real World Career Preparation

A Guide to Creating a University
Student-Run Communications Agency

University student-run communications agen-
cies allow students to work with real clients
and get real world experience before they grad-
uate from college and enter the workforce.
Student-run agencies are increasing in popu-
larity, but building a successful agency is chal-
lenging. With more than ten years of experi-
ence supervising a student-run agency, Swan-
son examines the three critical roles a student
agency must fulfill in order to be successful.
First, the agency must be an exceptional en-
vironment for learning. Second, it must be a
successful business—without satisfied clients,
the agency will not survive. Third, it must be
asupportive partner in both on- and off-cam-
pus communities. As the first book to address
student-run agencies, Real World Career Prep-
aration offers extensive ‘how to’ guidance,
and is supported by 22 Agency Spotlight best
practice examples from student-run agencies
across the U.S. The book ends with a compre-
hensive directory of 158 university student-
run agencies in operation all over the world.
Real World Career Preparation is essential read-
ing for any faculty member or administrator
who is involved with an agency, or who plans
to launch one in the future. This book is also
valuable for college students working in an
agency who seek ‘the big picture’ view of how
their work for clients has long-lasting impact
on the campus and the community.
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DERING

REFLECTIONS ON RHETORIC

Robert E. Terrill (ed.)
Reconsidering Obama

Reflections on Rhetoric

Perhaps no other presidential candidate or sit-
ting president has attracted as much atten-
tion from rhetorical critics as Barack Obama.
Much of this work was conceived and written
during Obama’s initial presidential campaign,
or relatively early in his two terms in office.
This book provides rhetorical critics an op-
portunity to revisit their published work on
Obama in light of events that have occurred
since its publication. In each chapter, these
eminent critics begin by summarizing the
analysis and conclusions in their original es-
says on Obama, and then reflect on their pre-
vious conclusions, revising or extending them
inresponse to developments since the publi-
cation of the original work. The chapters pro-
vide a glimpse into the inventional strategies
of practicing critics and into some of the ways
that that critical insights may evolve over time.
Scholars rarely have an opportunity to pub-
lish essays that reflect on their own previous
work, even though few resources can be of
greater use to both beginning critics and to
established scholars seeking to continue to
hone and reflect on their critical practice. This
book, then, makes an important contribution
not only to the existing literature on the 44th
president of the United States, but also and
perhaps most significantly to the study of the
art and craft of rhetorical criticism.
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Rebekah J. Buchanan

Writing a Riot

Riot Grrrl Zines and Feminist Rhetorics

Riot grrrls, punk feminists best known for
their girl power activism and message, used
punk ideologies and the literacy practice of
zine-ing to create radical feminist sites of re-
sistance. In what ways did zines document
feminism and activism of the 1990s? How did
riot grrrls use punk ideologies to participate
in DIY sites? In Writing a Riot: Riot Grrl Zines
and Feminist Rhetorics, Buchanan argues that
zines are a form of literacy participation used
to document personal, social, and political
values within punk. She examines zine stud-
ies as an academic field, how riot grrrls used
zines to promote punk feminism, and the ways
riot grrrl zines dealt with social justice issues
of rape and race. Writing a Riot is the first full-
length book that examines riot grrrl zines and
their role in documenting feminist history.
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Feminism,
Gender,
and Politics
in NBC’s
Parks and
Recreation

Erika Engstrom

Feminism, Gender, and Politics
in NBC’s «Parks and Recreation»

Widely hailed as one of the best feminist-ori-
ented series on television, NBC’s Parks and
Recreation (2009-2015) presents a multifac-
eted text for examining the incorporation of
feminist ideology into its storylines. This book
analyzes the various ways the series presented
feminism as a positive force, such as the sa-
tirical portrayal of patriarchy; alternative de-
pictions of masculinity; the feminist ideology
and political career of main character Leslie
Knope; the inclusion of actual political fig-
ures; and depictions of love and romance as
related to feminist thinking. A much-needed
treatment that adds to the literature on fem-
inism in media and popular culture, this book
serves as an ideal resource for instructors and
scholars of gender and mass media, women'’s
studies, and media criticism by investigating
Parks and Recreation’s place in the continuum
of other feminist-leaning television programs.
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Internet, Digital Media & Society

Digitalization and Society

Biinyamin Ayhan (ed.)

Digitalization and Society

This book presents a collection of papers by
researchers from several different institutions
on a wide range of digital issues. Digitaliza-
tion describes the phenomenon of how knowl-
edge is processed and the processed knowl-
edge provides social transformations beyond
digitization, interaction, annihilation of time
and space, the phenomenon of usage in mul-
timedia. Transformed is not only the society
but also its mentality. Digitalization reveals a
sui generis digimodern process by processing
modern structures with the help of compul-
sory tools. This process is a reconstruction of
social structures and institutions on the ba-
sis of the digitalization perspective. Each so-
cial institution adapts this process and pro-
vides a contribution to the digitalization of
society.
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ASSEMBLED

L AND TECHHICAL ARATO

JATME BANKS, roimon

Jaime Banks (ed.)
Avatar, Assembled

The Social and Technical Anatomy of
Digital Bodies

Avatar, Assembled is a curated volume that un-
packs videogame and virtual world avatars—
not as amonolithic phenomenon (as they are
usually framed) but as sociotechnical assem-
blages, pieced together from social (human-
like) features like voice and gesture to techni-
cal (machine-like) features like graphics and
glitches. Each chapter accounts for the empir-
ical, theoretical, technical, and popular un-
derstandings of these avatar «components»—60
in total—altogether offering a nuanced expli-
cation of avatars-as-assemblages as they mat-
ter in contemporary society and in individ-
ual experience. The volume is a «crossover»
piece in that, while it delves into complex
ideas, it is written in a way that will be acces-
sible and interesting to students, researchers,
designers, and practitioners alike.
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Histories from
the First 25 Years of
the World Wide Web

Niels Briigger (ed.)
Web 25

Histories from the First 25 Years of the
World Wide Web

Web 25: Histories from the First 25 Years of the
World Wide Web celebrates the 25th anniver-
sary of the Web. Since the beginning of the
1990s, the Web has played an important role
in the development of the Internet as well as
in the development of most societies at large,
from its early grey and blue webpages intro-
ducing the hyperlink for a wider public, to to-
day’s multifacted uses of the Web as an inte-
grated part of our daily lives. This is the first
book to look back at 25 years of Web evolution,
and it tells some of the histories about how
the Web was born and has developed. It takes
thereader on an exciting time travel journey
to learn more about the prehistory of the hy-
perlink, the birth of the Web, the spread of the
early Web, and the Web’s introduction to the
general public in mainstream media. Further-
more, case studies of blogs, literature, and tra-
ditional media going online are presented
alongside methodological reflections on how
the past Web can be studied, as well as accounts
of how one of the most important source types
of our time is provided, namely the archived
Web. Web 25: Histories from the First 25 Years
of the World Wide Web is a must-read for any-
one interested in how our online present has
been shaped by the past.
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Rhiannon Bury

Television 2.0

Viewer and Fan Engagement with
Digital TV

Television 2.0 sets out to document and inter-
rogate shifting patterns of engagement with
digital television. Television content has not
only been decoupled from the broadcast sched-
ule through the use of digital video recorders
(DVRs) but from broadcasting itself through
streaming platforms such as Netflix, Vimeo
and YouTube as well as downloading platforms
such as iTunes and The Pirate Bay. Moreover,
television content has been decoupled from
the television screen itself as a result of digi-
tal convergence and divergence, leading to the
proliferation of computer and mobile screens.
Television 2.0 is the first book to provide an
in-depth empirical investigation into these
technological affordances and the implica-
tions for viewing and fan participation. It pro-
vides a historical overview of television’s cen-
tralrole as a broadcast medium in the house-
hold as well as its linkages to participatory
culture. Drawing on survey and interview
data, Television 2.0 offers critical insights into
the ways in which the meanings and uses of
contemporary television are shaped not just
by digitalization but by domestic relations as
well as one’s affective relationship to particu-
lar television texts. Finally it rethinks what it
means to be a participatory fan, and exam-
ines the ways in which established practices
such as information seeking and community
making are altered and new practices are cre-
ated through the use of social media. Televi-
sion 2.0 will be of interest to anyone teaching
or studying media and communications.
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MOBILE

AND

UBIQUITOUS

Michael S. Daubs -
Vincent R. Manzerolle (eds.)

Mobile and Ubiquitous Media

Critical and International Perspectives

What does the phrase «ubiquitous media» ac-
tually mean? Individual definitions are just
as varied and ubiquitous as the media to which
they refer. As aresult, there is to date no large-
scale theoretical framework through which
we can understand the term. The goal of this
volume is to provide a diverse set of critical,
theoretical, and international approaches use-
ful to those looking for a more diverse and nu-
anced understanding of what ubiquitous me-
dia means analytically. In contrast to other
existing texts on mobile media, these contri-
butions on mobile media are contextualised
within a larger discussion on the nature and
history of ubiquitous media. Other sections
of this edited volume are dedicated to histor-
ical perspectives on ubiquitous media, ubig-
uitous media and visual culture, the role of
ubiquitous media in surveillance, the politi-
cal economy of ubiquitous media, and the way
aubiquitous media environment affects com-
munities, spaces, and places throughout the
world.
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TAHRIR SQUARE
FERGUSON

SOCIAL NETWERKS AS FACILITATORS
OF SOCIAL MOVEMENTS

Juliet Dee (ed.)
From Tahrir Square to Ferguson

Social Networks as Facilitators of Social
Movements

The last several years have seen mass upris-
ings and dynamic social movements across
the globe, from the onset of the Arab Spring
in 2011, to the Black Lives Matter movement
following Michael Brown’s death in Ferguson,
Missouri in 2014. There is no doubt that social
media platforms such as Facebook and Twit-
ter accelerated and facilitated these uprisings,
providing a way for people to organize and
express themselves despite government re-
pression. From Tahrir Square to Ferguson: So-
cial Networks as Facilitators of Social Move-
ments attempts to answer the question of
whether these movements could have suc-
ceeded before the advent of the Internet age.
From political protest to regime change, so-
cial movements have become increasingly
digital. Taking on the current political climate
from an international perspective, From Tah-
rir Square to Ferguson: Social Networks as Fa-
cilitators of Social Movements attempts to ad-
dress the issues of a growing social media au-
dience facing a wide variety of social and
political issues.
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Communication Law. Vol. 5

hb. ISBN 978-1-4331-2940-7
CHF 108~/ €P 93.95 / €A 96.20 / € 8750 / £ 70~ / US-$104.95
pb. ISBN 978-1-4331-2939-1

CHF 67~/ €D 5795 / €A 59.60 / € 54.20 / £ 44~ / US-$ 64.95
eBook (SUL) ISBN 978-1-4539-1757-2
CHF 71— / €D 64.95 / €A 65— / € 5420 / £ 44~ / US-$ 64.95

SYMPATHY
FOR THE
CYBERBULLY

How e Crusade lo Censor

Hostile and Offensive Online
Speech Abuses Freedom

of Expression

Arthur S. Hayes
Sympathy for the Cyberbully

How the Crusade to Censor Hostile and
Offensive Online Speech Abuses
Freedom of Expression

In the first systematic account of judicial rul-
ings striking down cyberbullying laws in the
United States and Canada, Sympathy for the
Cyberbully offers an unapologetic defense of
online acid-tongued disparagers and youth-
ful and adult sexters. In the first decade of the
21st century, legitimate concerns about the
harmful effects of cyberbullying degenerated
into a moral panic. The most troubling aspect
of the panic has been a spate of censorship—
the enactment of laws which breach long-
standing constitutional principles, by author-
izing police to arrest and juries to convict, and
schools to suspend, individuals for engaging
in online expression that would be constitu-
tionally protected had it been communicated
offline. These hastily drawn statutes victim-
ize harsh critics of elected officials, scholars,
school officials and faculty, distributors of
constitutionally protected pornography, ad-
olescents «talking smack,» and teens who en-
gage in the consensual exchange of nude im-
ages, even in states where teens of a certain
age enjoy the right to engage in sexual rela-
tions. The victims’ stories are told here. Sym-
pathy for the Cyberbully is suitable for under-
graduate, graduate and law school courses in
media law, First Amendment law and free ex-
pression.
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Edward Lee Lamoureux

Privacy, Surveillance, and the
New Media You

Very little in the American way of life func-
tions adequately under surveillance. Democ-
racy itself may be at mortal risk due to the loss
of privacy and the increase in surveillance.
Examining challenges in a wide range of con-
texts, this book investigates and critically ex-
amines our systems of data management, in-
cluding the ways that data are collected, ex-
changed, analyzed, and re-purposed. The
volume calls for re-establishing personal pri-
vacy as a societal norm and priority, requir-
ing action on the part of everyone at personal,
societal, business, and governmental levels.
Because new media products and services are
professionally designed and implemented to
be frictionless and highly rewarding, change
is difficult and solutions are not easy. This vol-
ume provides insight into challenges and rec-
ommended solutions.
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MEDIA

EDITED BY

PAUL MESSARIS
& LEE HUMPHREYS

Paul Messaris - Lee Humphreys (eds.)
Digital Media

Transformations in Human
Communication

Second Edition

The age of digital media has givenrise to a new
social world. It is a world in which the trans-
mission of information from the few to the
many is steadily being supplanted by the multi-
directional flow of facts, lies, and ideas. It is a
world in which hundreds of millions of peo-
ple are voluntarily depositing large amounts
of personal details in publicly accessible da-
tabases. It is a world in which interpersonal
relationships are increasingly being conducted
inthe virtual sphere. Above all, this is a world
that seems to be veering off in unpredictable
ways from the trends of the immediate past.
This book is a probing examination of that
world, and of the changes that it has ushered
into our lives. In more than thirty essays by
a wide range of scholars, this must-have sec-
ond edition examines the impact of digital
media in six areas —information, persuasion,
community, gender and sexuality, surveil-
lance and privacy, and cross-cultural commu-
nication — and offers an invaluable guide for
students and scholars alike. With one excep-
tion, all essays are completely new or revised
for this volume.
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TRASECTORIES OF BLOGEING I
THE UNITED BTATES AN FRANCE

Ignacio Siles
Networked Selves

Trajectories of Blogging in the United
States and France

Networked Selves is an original analysis of one
of the most defining cultural features of our
time: how people turn to the Web to construct
apublicself. It examines the trajectory of a prac-
tice that embodies this sociocultural shift in
fundamental ways: blogging. The book traces
the evolution of the Web as a means to publicly
perform a self through an analysis of the emer-
gence, development, and transformation of blog-
ging from the mid-1990s to the early years of
the 2010s. It discusses processes that have shaped
practices of subjectivity on the Web over two
decades in two countries: the United States and
France. Through this comparative analysis, the
book shows that the cultural identity of blog-
ging as a practice of subjectivity in these coun-
tries is neither inevitable nor neutral. Instead,
it demonstrates that the development of the
Web required the forging of various articula-
tions between specific conceptions of self, pub-
licness, and technology. These articulations were
responses to both transformations in the daily
life of actors and larger economic, political, and
cultural processes—notably neoliberalization.
The book also explains how the cultural imag-
inary around blogs came into being in the United
States and how it has also functioned as a model
for actors in other countries, such as France. Net-
worked Selves discusses how and why actors in
the technology field in France have gradually
abandoned traditional makers of exceptional-
ism that were key in the development of the
country’s national identity and favored notions
that characterize the United States instead.
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ALl
IN THE
DIGITAL

Lars Willnat - David H. Weaver -
G. Cleveland Wilhoit

The American Journalist in the
Digital Age

A Half-Century Perspective

More than a decade has passed since the last
comprehensive survey of U.S. journalists was
carried out in 2002 by scholars at Indiana Uni-
versity—and the news and the journalists who
produce it have undergone dramatic changes
and challenges. The American Journalist in
the Digital Age is based on interviews with a
national probability sample of nearly 1,100
U.S.journalists in the fall of 2013 to document
the tremendous changes that have occurred
in U.S.journalism in the past decade, many of
them due to the rise of new communication
technologies and social media. This survey of
journalists updates the findings from previ-
ous studies and asks new questions about the
impact of new technologies and social media
in the newsroom, and it includes more non-
traditional online journalists than the previ-
ous studies.
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Media Studies

Weimin Zhang

Media in China:
Constructing National Resistance
in Natural Disaster Representations

Weimin Zhang

Media in China: Constructing
National Resistance in Natural
Disaster Representations

This book examines how media can be used
in facilitating crisis control following natural
disasters. Set in the context of the contempo-
rary Chinese nationalistic culture this book
dissects how Chinese media enhances disas-
terrelief by constructing the meaning of it. It
takes a historical overview of the negotiations
between discursive power and media cover-
age of natural disasters in Chinese media. It
then conducts a case study of the 2008 Wen-
chuan earthquake to analyze how Chinese
media enhance crisis control in engaging with
contemporary Chinese nationalism. In exam-
ining the mediated disaster relief closely rel-
evant to this study within a global context
this book briefly analyzes the Australian me-
dia’s representation of the 2013 Tasmanian
Bushfire.In a penetrating investigation of the
research question a systematic theoretic frame-
work is structured consisting of the theories
of representation, discourse and power, cul-
turalidentity, media framing and narratives.
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NEW CHALLENGES,
CASES, AND CONTEXTS

Michael Zimmer -
Katharina Kinder-Kurlanda (eds.)

Internet Research Ethics for the
Social Age

New Challenges, Cases, and Contexts

The continuous evolution of internet and re-
lated social media technologies and platforms
have opened up vast new means for commu-
nication, socialization, expression, and col-
laboration. They also have provided new re-
sources for researchers seeking to explore,
observe, and measure human opinions, activ-
ities, and interactions. However, those using
the internet and social media for research —
and those tasked with facilitating and moni-
toring ethical research such as ethical review
boards —are confronted with a continuously
expanding set of ethical dilemmas. Internet
Research Ethics for the Social Age: New Chal-
lenges, Cases, and Contexts directly engages
with these discussions and debates, and stim-
ulates new ways to think about —and work to-
wards resolving —the novel ethical dilemmas
we face as internet and social media-based re-
search continues to evolve. The chapters in
this book - from an esteemed collection of
global scholars and researchers — offer exten-
sive reflection about current internet research
ethics and suggest some important reframings
of well-known concepts such as justice, pri-
vacy, consent, and research validity, as well
as providing concrete case studies and emerg-
ing research contexts to learn from.
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Why Europe?
Marratives and Counte
of Eurcpean

Alina Bargdoanu - Raluca Buturoiu -
Loredana Radu (eds.)

Why Europe?

Narratives and Counter-narratives of
European Integration

This publication tackles strategies for bridg-
ing the widening gap between the EU and its
citizens. It focuses on new theoretical and em-
pirical frameworks about EU media frames
and narratives, political discourse and citi-
zens’ perceptions in order to promote a criti-
cal, yet constructive approach to the role of
communication in the process of European
integration. It has been acknowledged that
the least problem the EU has is a communica-
tion problem. Communication is largely inef-
fective against a rising sentiment of injustice
and inequality among increasingly diverse
national, social and political groupings across
the EU. Therefore, the authors underline how
EU communication and EU public sphere can
shape common representations of what can
unite us as Europeans.
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Peter Berglez - Ulrika Olausson +
Mart Ots (eds.)

What Is Sustainable Journalism?

Integrating the Environmental, Social,
and Economic Challenges of Journalism

This edited volume, which elaborates on the
idea and concept of sustainable journalism,
is the result of a perceived lack of integral re-
search approaches to journalism and sustain-
able development. Thirty years ago, in 1987,
the Brundtland Report pointed out economic
growth, social equality and environmental
protection as the three main pillars of a sus-
tainable development. These pillars are inter-
twined, interdependent, and need to be rec-
onciled. However, usually, scholars interested
in the business crisis of the media industry
tend to leave the social and environmental di-
mensions of journalism aside, and vice versa.
What Is Sustainable Journalism? is the first
book that discusses and examines the eco-
nomic, social and environmental challenges
of professional journalism simultaneously.
This unique book and fresh contribution to
the discussion of the future of journalism as-
sembles international expertise in all three
fields, arguing for the necessity of integral re-
search perspectives and for sustainable jour-
nalism as the key to long-term survival of pro-
fessional journalism. The book is relevant for
scholars and master’s students in media econ-
omy, media and communication, and envi-
ronmental communication.
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Aimé-Jules Bizimana
The Embedding Apparatus

Media Surveillance during the Iraq War

When the war in Iraq began in 2003, the issue of
the special status accorded to journalists cover-
ing the military operations arose quite naturally.
Promising innovation, the Pentagon’s announce-
ment that they would integrate hundreds of jour-
nalists into combat units—what has been known
as embedding—attracted the attention of the in-
ternational media and other observers. How
would this be different from previous interac-
tions between the military and the media? The
Embedding Apparatus explains the functioning
of the informational control apparatus at work
during the Iraq War and the relationships be-
tween embedded journalists and the military in
the American army’s area of operations. The con-
cept of the apparatus guides this case study, one
that brings together the experiences of almost
forty participants, journalists and military per-
sonnel. The study borrows Michel Foucault’s mod-
ern surveillance mechanisms of the disciplinary
apparatus and the panoptic apparatus, bringing
embedded journalism into close contact with the
ubiquitous and flexible surveillance that char-
acterizes the «control society.» The author ex-
poses a new embedding apparatus where the
power relations between journalists and the mil-
itary are at play, an apparatus operating within
acircumscribed space where all of a journalist’s
movements, reporting, behavior and communi-
cations are surveilled. This book offers a fresh
insight into this important issue and will cer-
tainly be of interest worldwide to scholars and
students as well as media and military practi-
tioners interested in this topic. Embedded jour-
nalism is studied from a new angle, one related
tothe broader context of surveillance in contem-
porary society.
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Morgan Genevieve Blue -
Mary Celeste Kearney (eds.)

Mediated Girlhoods

New Explorations of Girls’ Media
Culture, Volume 2

Mediated Girlhoods, Volume 2 is an anthology
devoted to scholarship on girls’ media culture.
Taking a cultural studies approach, it includes
studies of girls’ media representations, girls’
media consumption, and girls’ media produc-
tion. In an attempt to push research on girls’
media culture in new directions, it responds
to criticisms of previous research in this field
by including studies of girls who are not white,
middle-class, heterosexual, cisgender, or West-
ern. Approaching girlhood, media, and meth-
odology broadly, Mediated Girlhoods includes
studies of such previously unexplored topics
as girls’ mimetic communication via Tumblr,
the girlyboy in independent Filipino cinema,
Qatari girls’ film production, trans girlhood
in advertising, Canadian girls’ feminist activ-
ism, and the new girl subject imagined in Dis-
ney’s Cinderella (2015). Mediated Girlhoods,
Volume 2 is appropriate for undergraduate-
and graduate-level courses, particularly grad-
uate seminars exploring girlhood, media, and
culture; youth media; youth cultures; and gen-
der and media; and undergraduate courses
housed within the following departments:
media studies, communication studies, cul-
tural studies, women’s and gender studies, so-
ciology, literature, history, education, and psy-
chology.
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Gatewatching and News Curation
M Social Media, and the Public Sphere

Axel Bruns
Gatewatching and News Curation

Journalism, Social Media, and the
Public Sphere

Gatewatching and News Curation: Journalism, So-
cial Media, and the Public Sphere documents an
emerging news media environment that is char-
acterised by an increasingly networked and so-
cial structure. In this environment, professional
journalists and non-professional news users alike
are increasingly cast in the role of gatewatcher
and news curator, and sometimes accept these
roles with considerable enthusiasm. A growing
part of their everyday activities takes place within
the spaces operated by the major social media
providers, where platform features outside of
their control affect how they can post, find, ac-
cess, share, curate, and otherwise engage with
news, rumours, analysis, comments, opinion, and
related forms of information. If in the current so-
cial media environment the majority of users are
engaged in sharing news; if the networked struc-
ture of these platforms means that users observe
and learn from each other’s sharing practices; if
these practices result in the potential for wide-
spread serendipitous news discovery; and if such
news discovery is now overtaking search engines
as the major driver of traffic to news sites—then
gatewatching and news curation are no longer
practiced only by citizen journalists, and it be-
comes important to fully understand the typical
motivations, practices, and consequences of ha-
bitual news sharing through social media plat-
forms. Professional journalism and news media
have yet to fully come to terms with these changes.
The first wave of citizen media was normalised
into professional journalistic practices —but this
book argues that what we are observing in the
present context instead is the normalisation of
professional journalism into social media.
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Nico Carpentier
The Discursive-Material Knot

Cyprus in Conflict and Community
Media Participation

The theoretical framework of the discursive-
material knot consists out of a non-hierarchi-
cal ontology of the interactions of the discur-
sive and the material, articulating the assem-
blages that are driven by this ontological
setting as restless and contingent, sometimes
incessantly changing shapes and sometimes
being deeply sedimented. This book acknowl-
edges the importance of discourse studies, in
having produced a better understanding of
the socio-political role of frameworks of in-
telligibility, and of materialism theory in high-
lighting the importance of the agentic role of
materials. Still, the combination of the discur-
sive and the material requires our attention
in a much more fundamental way; that is
where this book’s first platform aims to pro-
vide a contribution. These ontological-theo-
retical reflections are not produced in a void,
but they are put to work in this book, first in
platform two, which consists of a discursive-
material re-reading of three theoretical fields,
dealing with practices that are all highly rel-
evant in contemporary democracies: partici-
pation, community media and conflict (trans-
formation). Finally, in the third platform, this
book turns its attention to a particular social
reality, analyzing the logic of the discursive-
material knot in the particular context of the
Cyprus Problem. This case study fills a gap by
bringing community media and conflict trans-
formation together, through the analysis of
therole of the Cyprus Community Media Cen-
tre (CCMC), and its webradio MYCYradio, in
contributing to the transformation of antag-
onism into agonism.
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Ruth DeFoster
Terrorizing the Masses

Identity, Mass Shootings, and the
Media Construction of «Terror»

Why are some crimes identified as acts of ter-
rorism, while others are not? How are critical
terms like «terrorism» and «mass shooting»
defined and understood in the 21st century?
What are some of the causes of the unique
American epidemic of mass shootings and
gun violence? Terrorizing the Masses consid-
ers the invisible role that the media play in
shaping the way we think about terrorism,
gun violence, fear, and identity. This book ex-
plores media coverage of five mass shootings
over a 20-year period, examining the role that
race, religion, and gender play in framing some
of the most high-profile crimes of American
society. The results of this research show that
the use of «terrorism» is uneven and incon-
sistent. Indeed, on a practical level, «terror-
ism» is an almost meaningless word — it is slip-
pery and ephemeral, and its utility is largely
in propaganda. This book succinctly analyzes
what «terror» means in the 21st century, how
news media use the term, and how journal-
ists can cover tragedy without falling prey to
the pitfalls of sensationalism, fear, and con-
tagion. This book is a useful text for courses
on media ethics, crime and public policy, po-
litical science, terrorism studies, and commu-
nication studies.
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SALLYANNE DUMEAN G TACKIE NEWTON

Sallyanne Duncan - Jackie Newton
Reporting Bad News

Negotiating the Boundaries Between
Intrusion and Fair Representation in
Media Coverage of Death

Reporting Bad News addresses a gap in the lit-
erature concerning death reporting and sto-
ries of personal tragedy. Much has been writ-
ten about disasters and large-scale tragedies,
but this research concentrates on individual
loss and the relationship between journalist
and vulnerable interviewee. While much dis-
cussion in this area is negative, focusing on
the ethics of intrusion and journalists who
actinsensitively under pressure, the authors’
aimis to turn this focus around by looking at
best practice in encounters between report-
ers and the bereaved, survivors and the vul-
nerable. It is hoped that by examining con-
temporary death reporting, explaining its
public service role, proposing a new model of
ethical participation and offering a structure
for sensitive interviewing, the most harmful
aspects of the process can be reduced for both
the journalist and, more importantly, the
grieving and the victims. The work is based
on years of research by the authors, on inter-
views with journalists, journalism educators,
bereaved families and support groups and is
supplemented with a detailed analysis of the
reporting of death across academic disciplines
and perspectives.
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Kevin Howley
Drones

Media Discourse and the Public
Imagination

Drones: Media Discourse and the Public Imag-
ination starts with a basic premise: technol-
ogy shapes and is shaped by the stories we tell
about it. Stories about drones—at once anx-
ious and hopeful, fearful and awe-inspired—
are emblematic of the profound ambivalence
that frequently accompanies the introduction
of new technologies. Through critical analy-
sis of a variety of cultural forms—from news-
paper headlines, nightly newscasts, and doc-
umentary films, to advertising, entertainment
media, and graphic arts—this book demon-
strates the prevalence of drones in global bat-
tlefields and domestic airspace, public dis-
course, and the popular imagination. Written
inalively, engaging, and accessible style, Kevin
Howley argues that media discourse plays a
decisive role in shaping these new technolo-
gies, understanding their application in var-
ious spheres of human activity, and integrat-
ing them into everyday life. In doing so, How-
ley highlights the relationship between
discursive and material practice in the social
construction of technology.
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Media Scholarship

inaTransitional Age

Carol M. Liebler - Tim P. Vos (eds.)

Media Scholarship in a
Transitional Age

Research in Honor of PamelaJ.
Shoemaker

Media Scholarship in a Transitional Age hon-
ors the significant and lasting contribution
that Pamela J. Shoemaker has made to mass
communications research. Her body of work,
spanning four decades, has included ground-
breaking conceptual and methodological ad-
vances, particularly in the areas of gatekeep-
ing, survey research and content analysis. The
chapters in this collection build upon her leg-
acy in both theory and method, and particu-
larly in the area of news research. At the heart
of the book are chapters that apply concepts
found in Shoemaker’s earliest work, such as
deviance and newsworthiness, and extend
theories such as gatekeeping and agenda-set-
ting into the digital era. Empirical analyses
on topics such as international and political
news provide insights into journalism in these
transitional times. Additional chapters ex-
plore digital media and the «mediated method.»
The closing section, Reflections on the Tran-
sitional Age, includes two chapters that pay
homage to Shoemaker’s contributions through
discussion of the importance of theory and
research from a personal perspective. The fi-
nal chapter challenges academics to consider
the implications of the digital era for schol-
arly creativity. A collection with wide appeal
to all media scholars, Media Scholarship in a
Transitional Age is particularly well-suited to
graduate student seminars on mass commu-
nications theory, media sociology and news
scholarship.
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Tim Markham - Scott Rodgers (eds.)
Conditions of Mediation

Phenomenological Perspectives
on Media

Phenomenology has become one of the most
important philosophical traditions underpin-
ning recent theory and research on new me-
dia, whether or not the word is used explic-
itly. Conditions of Mediation brings together,
for the first time in a single publication, the
diversity of phenomenological media re-
search—from social platforms and wearable
media to diasporic identity formation and the
ethics of consumer technologies. The new or-
thodoxy in media studies emphasizes the ex-
perience of media—whether as forms, texts,
technics or protocols—marking a departure
from traditional approaches preoccupied with
media content or its structural contexts. But
phenomenologically informed approaches go
beyond merely asking what people do with
media. They ask a more profound question:
what constitutes the conditions of mediated
experience in the first place? Beginning with
an accessible introduction, this book invites
readers to explore a wide range of phenome-
nological perspectives on media via two crit-
ical dialogues involving key thinkers along-
side a series of theoretically sophisticated and
empirically grounded chapters. In so doing,
interdisciplinary media studies is brought
into conversation with the work of philoso-
phers such as Edmund Husserl, Martin Hei-
degger and Maurice Merleau-Ponty, as well as
phenomenologically-inspired thinkers such
as Erving Goffman, Pierre Bourdieu, Tim In-
gold, Henri Lefebvre, Friedrich Kittler, Mar-
shall McLuhan and Bernard Stiegler.
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Storytelling
in all Aspects

Seda Mengii - Pinar Aslan -
Derya Giil Unlii (eds.)

Storytelling in all Aspects

The main objective of this book is to highlight
the most effective use of storytelling in sev-
eral areas related to communication and the
media. Thus, gender studies, political com-
munication, digital media, advertising, crisis
communication and PR activities as well as
corporate social responsibility have been sur-
veyed with regard to storytelling. The topics
covered are: the use of storytelling techniques
in advertisements from a gender perspective,
storytelling in global advertising, storytell-
ing in corporate social responsibility cam-
paigns through social media, storytelling in
Public Relations, storytelling in crisis com-
munication, ‘storytelling’ in the construction
of political power: Image creation for politi-
cal leaders in Turkey.
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Shaun Moores
Digital Orientations

Non-Media-Centric Media Studies
and Non-Representational Theories
of Practice

Might it be possible to rearticulate the term
digital in digital media, so that it refers at least
as much to the deft movements or orienta-
tions of hands and fingers (of digits) as it does
to the new media technologies themselves?
What if digital media are understood as man-
ual media? Has the academic field of media
studies tended to focus too much on media,
and not enough on the practices and experi-
ences of daily living that help to give media
their meaningfulness? What if media research-
ers were to pay more attention to knowledge-
in-movement or to matters of orientation and
habitation, and rather less to those of sym-
bolic representation and cognitive interpre-
tation? Digital Orientations is a bold call for
non-media-centric media studies (and ulti-
mately for everyday-life studies) with a non-
representational theoretical emphasis. The
author engages here with a broad range of
work from across the humanities and social
sciences, drawing on Merleau-Ponty’s phe-
nomenological philosophy, Ingold’s anthro-
pology, the geographies of Massey, Seamon
and Thrift, and the sociologies of Bourdieu,
Sudnow and Urry.
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Tal Morse

The Mourning News

Reporting Violent Death in a Global Age

A conventional wisdom in media studies is
that «when it bleeds it leads». The media love
violence and from the newsroom perspective,
negative news is good news. Violent death of-
ten makes it to the headlines, and mass vio-
lent death events often become media events
that receive immediate continuous attention
worldwide. However, reporting violent death
is not only about sending information, but
also about the maintenance of society. News
about violent death functions as media ritu-
als which elicit griefand inform a sense of care
and belonging. Accordingly, this book takes a
broader sociological and anthropological ap-
proach to considering the role of death and
the media in organising social life in a global
age. Based on literature on solidarity and so-
cial cohesion, death rituals, media rituals, and
journalism studies, this book examines
whether and how the performance of the me-
dia at the occurrence of mass violent death
events informs solidarity and interconnect-
edness on a cosmopolitan level. The book de-
velops the analytics of grievability as an ana-
lytical framework that unpacks the ways in
which news about death constructs grievable
death and articulates relational ties between
spectators and sufferers. The book employs
the analytics of grievability in a comparative
manner and analyses the coverage of three
different case studies (terror attack, war and
natural disaster) by two transnational news
networks (BBC World News and Al-Jazeera Eng-
lish). This comparative analysis showcases the
centrality of news media in selectively culti-
vating a sense of cosmopolitan solidarity in
a global age.
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Barbara Mueller

Dynamics of International
Advertising

Theoretical and Practical Perspectives

Third Edition

Now in its third edition, Dynamics of Interna-
tional Advertising highlights the unique chal-
lenges marketers face in developing and im-
plementing successful international advertis-
ing campaigns. With a balance of theoretical
and practical perspectives, this edition takes
the reader inside the dynamics of advertising
as it functions within the international mar-
keting mix. Updated with the most recent sta-
tistical information as well as current exam-
ples and case studies, the text addresses the
key issues that advertisers must keep in mind
when creating effective communication pro-
grams for foreign markets: cultural norms
and values, political and legal environments,
economic policies, social contexts and more.
Both the process and product of international
advertising are addressed, from research and
strategy development to creative execution
and media planning. Ethical concerns are high-
lighted as well. Dynamics of International Ad-
vertising is a comprehensive text for upper-
division undergraduate or graduate level
courses dealing with international advertis-
ing. It can also serve as a supplemental text
for courses in international marketing as well
as for introductory advertising, marketing or
mass communication courses seeking to ex-
pand coverage of the international dimen-
sion.
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PEACE
THROUGH

Leara D. Rhodes
Peace Through Media

This book equips students and practicing jour-
nalists with information on why and how to
implement a course of action for Peace Jour-
nalism. Secondary literature and primary ex-
amples are used within all chapters to offer a
personal examination of the importance of
applying concepts of Peace Journalism in the
field as journalists cover conflict. Peace Through
Media also identifies how journalism and po-
litical science are merging in areas related to
conflict resolution. By understanding how
both the journalists and the political scien-
tists think about Peace Journalism, collabo-
ration may follow and the benefits of finding
peaceful resolutions to conflicts may be a pos-
sibility.
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the Human C

Lance Strate
Media Ecology

An Approach to Understanding the
Human Condition

Media Ecology: An Approach to Understanding the
Human Condition provides a long-awaited and
much anticipated introduction to media ecology,
afield ofinquiry defined as the study of media as
environments. Lance Strate presents a clear and
concise explanation of an intellectual tradition
concerned with much more than understanding
media, but rather with understanding the condi-
tions that shape us as human beings, drive hu-
man history, and determine the prospects for our
survival as a species. Much more than a sum-
mary, this book represents a new synthesis that
moves the field forward in a manner that is both
unique and unprecedented, and simultaneously
grounded in an unparalleled grasp of media ecol-
ogy’s intellectual foundations and its relation to
other disciplines. Taking as its subject matter «life,
the universe, and everything,» Strate describes
the field as interdisciplinary and communica-
tion-centered, provides a detailed explication of
McLuhan’s famous aphorism, «the medium s the
message,» and explains that the human condi-
tion can only be understood in the context of our
biophysical, technological, and symbolic envi-
ronments. Strate provides an in-depth examina-
tion of media ecology’s four key terms: medium,
which is defined in much broader terms than in
other fields; bias, which refers to tendencies in-
herent in materials and methods; effects, which
are best understood via the Aristotelian notion
of formal causality and contemporary systems
theory; and environment, which includes the dis-
tinctions between the oral, chirographic, typo-
graphic, and electronic media environments. A
chapter on tools serves as a guide to further me-
dia ecological research and scholarship.

New York, 2017. XVI, 258 pp., 8 b/w fig.
Understanding Media Ecology. Vol. 1

hb. ISBN 978-1-4331-3122-6
CHF 98- / €D 84.95 / €A 8710 / €79.20 / £ 64~ / US-$ 94.95
pb. ISBN 978-1-4331-3121-9

CHF 55— / €D 4795 / €A 48.60 / € 44.20 / £ 36~ / US-$ 52.95

MEDIA,
PROPAGANDA
AND THE
POLITIES DF
INTERVENTIODN

Florian Zollmann

Media, Propaganda and the
Politics of Intervention

Prominent media scholars have argued that
the dissemination of propaganda is an impor-
tant function of the news media. Yet, despite
public controversies about ‘fake news’ and
‘misinformation’, there has been very little
discussion on techniques of propaganda. Build-
ing on critical theory, most notably Herman
and Chomsky’s Propaganda Model, Florian
Zollmann’s pioneering study brings propa-
ganda back to the forefront of the debate. On
the basis of a forensic examination of 1,911
newspaper articles, Zollmann investigates US,
UK and German media reporting of the mili-
tary operations in Kosovo, Iraq, Libya, Syria
and Egypt. The book demonstrates how ‘hu-
manitarian intervention’ and ‘R2P’ are only
evoked in the news media if so called ‘enemy’
countries of Western states are the perpetra-
tors of human rights violations. Zollmann’s
work evidences that the news media plays a
crucial propaganda role in facilitating a selec-
tive process of shaming during the build-up
towards military interventions. This process
hasled to an erosion of internationally agreed
norms of non-intervention, as enshrined in
the UN Charter.

New York, 2017. X1V, 276 pp.

hb. ISBN 978-1-4331-2824-0
CHF 98-/ €D 84.95 / €A 8710 / €79.20 / £ 64— / US-$ 94.95
pb. ISBN 978-1-4331-2823-3

CHF 44~ / €D 38.95 / €A 39.40 / € 3580 / £ 29— / US-$ 42.95
eBook (SUL) ISBN 978-1-4331-3940-6
CHF 103~/ €P 94.95 / €A 95~ / €79.20 / £ 64~ / US-$ 94.95

]
\(MEDIA

~ AND
/PUBLIC

ATIONS

SANDRA DUHE EODITODR

Sandra C. Duhé (ed.)

New Media and Public
Relations - Third Edition

The latest edition of New Media and Public Re-
lations offers communication scholars, pro-
fessionals, and students current insights on
how emerging technologies challenge and
change the rules of stakeholder engagement
in corporate, nonprofit, and activist environ-
ments. Topics include updated thinking on
mobile applications, crisis response, and eth-
ical implications of online exchanges in addi-
tion to groundbreaking explorations into the
developing arenas of personas, emojis, listen-
ing theory, and historiophoty in public rela-
tions practice. All-new content in this popu-
lar text once again delivers new thinking in
public relations theory and practice for an
ever-changing digital landscape. New Media
and Public Relations is well-suited for advanced
undergraduate and graduate courses in pub-
lic relations principles, management, case
studies, and strategy, as well as courses in cor-
porate communication, marketing commu-
nication, integrated marketing communica-
tion, and digital communication.

pb. ISBN 978-1-4331-3273-5
CHF 67~/ €D 57.95 / €A 59.60 / € 54.20 / £ 44— / US-$ 64.95
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Tweets from the Campaign Trail

Researching Candidates’ Use of Twitter

Alex Frame / Amaud Mercier / Gilles Brachotte / Caja Thimm (eds.)

During the European Parliamentary Elections

Bonaner Beitrige zur
Band 11

ISSN: 1617-8432

www.peterlang.com/view/serial/
BBM
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Bonner Beitrage zur Medienwissenschaft

Herausgegeben von Caja Thimm

Die in der Reihe Bonner Beitrdge zur Medienwissenschaft erscheinenden Bande umfassen
Fragen von Medientheorie, Begriffsbildung, Formen, Bedeutungen und Folgen der Medi-
ennutzung und der Medienprdsenz in der Gesellschaft. Die Themen beinhalten individu-
elle und gesellschaftliche Wahrnehmungsweisen von Sprachgebrauch in den Medien so-
wie kommunikative Verfahren und Muster, die in der Medienkommunikation eine Rolle
spielen. Herausgegeben wird die Reihe von Professorin Caja Thimm, die sich u.a. mit der
Erforschung von Onlinemedien und Politischer Kommunikation befasst.

Frankfurt am Main, 2016. 274 pp.

hb. « ISBN 978-3-631-67009-5
CHF 66~/ €P56.95 / €458.60 / €5330 /
£44.-/ US-$ 64.95

eBook (SUL) « ISBN 978-3-653-06168-0

CHF 70—~/ €P 62.95/ €A 64~/ €5330/
£44.-/ US-$ 64.95

Volume 11
Alex Frame « Arnaud Mercier - Gilles Brachotte - Caja Thimm (eds.)

Tweets from the Campaign Trail

Researching Candidates’ Use of Twitter During the
European Parliamentary Elections

Frankfurt am Main, 2011. 399 S.,
zahlr. Tab. und Graf.

geb. - ISBN 978-3-631-58685-3
CHF 66~/ €P 49.80 / €A 5120 / €46.50 /
£41.90/ US-$ 69.95

eBook (SUL) » ISBN 978-3-653-01083-1
CHF 69.55 / €D 55.34 / €A 55.80 / € 46.50 /
£41.90/ US-$69.95

Band 10
Mario Anastasiadis - Caja Thimm (Hrsg.)
Social Media

Theorie und Praxis digitaler Sozialitat

Frankfurt am Main, 2009. 232 S.,
zahlr. Tab.

geb. « ISBN 978-3-631-59323-3

CHF 62—/ €P54.95 /€A56.50 / €5140 /
£ 41~/ US-$ 66.95

Franziska Macur

Weibliche Diskurskulturen
Privat. Beruflich. Medial.

Frankfurt am Main, 2009. 2318S.,
zahlr. Abb., Tab. und Graf.

geb. « ISBN 978-3-631-58646-4
CHF 62—/ €0 54.95 / €A 56,50 / €5140 /
£41-/US-$ 6695

Band 8

Saskia Valeska Bruckner

Visuelles Framing von Alter

Eine empirische Studie zur medialen Konstruktion von Alter
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SYMPATHY
FOR THE

CYBERBULLY

How the Crusade to Censor

Hostile and Offensive Online

Speech Abuses Freedom

of Expression

ISSN: 2153-1390

www.peterlang.com/view/serial/CL

New York, 2017. XVIII, 252 pp.

hb. « ISBN 978-1-4331-3212-4
CHF 98~ /€D 84.95/€A8710/€79.20 /
£ 64—/ US-$ 94.95

pb. « ISBN 978-1-4331-3211-7

CHF 55~/ €D 4795 / €A 48.60 / €44.20 /
£36.~/US-$52.95

New York, 2018. XIV, 442 pp.,
10 b/w iil., 18 tables

hb. « ISBN 978-1-4331-2940-7
CHF 108.—/ €P 93.95 / €A 96.20 / € 8750 /
£70.~/US-$104.95

pb. - ISBN 978-1-4331-2939-1
CHF 67-/€P 5795/ €A59.60 /€54.20 /
£44.-/ US-$ 64.95

eBook (SUL) « ISBN 978-1-4539-1757-2

CHF 71—/ €P 64.95 / €A 65~/ €54.20 /
£44.- / US-$ 64.95

New York, 2015. 406 pp., num. ill.

hb. « ISBN 978-1-4331-2562-1
CHF157-/€P139.80 / €A 143.80 / €130.70 /
£105-/US-$169.95

pb.  ISBN 978-1-4331-2561-4
CHF40.-/€P3530/€A3630/€33-/
£26.-/US-$42.95

New York, 2014. 177 pp., num. fig.

hb. « ISBN 978-1-4331-1744-2
CHF 138~ /€D 123~ /€A 12640 / €114.95/
£92.-/US-$149.95

pb. « ISBN 978-1-4331-1743-5
CHF 37~/ €P32.80 / €A33.80 /€30.70 /
£25~/US-$39.95

Media and Communication

Communication Law

Edited by Susan ]. Drucker

Acknowledging the variety of ways in which the disciplines of communication and law
converge, the aim of this series is to publish books at the nexus of these two areas with
particular attention paid to communication in law in the changing media landscape. Uti-
lizing both qualitative and quantitative methodologies, volumes in this series provide
analysis of issues at the interdisciplinary and international level such as free and respon-
sible speech, media law, regulation and policy, press freedoms and governance of new me-
dia.

Volume 6
Arthur S. Hayes

Sympathy for the Cyberbully

How the Crusade to Censor Hostile and Offensive Online Speech Abuses
Freedom of Expression

Volume 5
Juliet Dee (ed.)

From Tahrir Square to Ferguson

Social Networks as Facilitators of Social Movements

Volume 4
Danielle Nicole DeVoss - Martine Courant Rife (eds.)

Cultures of Copyright

Contemporary Intellectual Property

Volume 3

Charles N. Davis - David Cuillier (eds.)

Transparency 2.0
Digital Data and Privacy in a Wired World
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GLOBAL
DIALECTICS IN
INTERCULTURAL

CASE STUDTES

Jolanta A. Drzewiecka
& Thomas K. Nakayama,
Editors  *

ISSN: 1528-6118

www.peterlang.com/view/serial/CICS

New York, 2018. XX, 302 pp., 19 b/w ill,,
2 coloured ill,, 5 tables

hb. - ISBN 978-1-4331-4321-2
CHF 98-/€DP84.95/€A8710/€79.20/
£ 64~ /US-$94.95

pb. « ISBN 978-1-4331-3224-7
CHF 55~/ €D 47.95/ €A 48.60 / € 44.20 /
£36.-/US-$52.95

New York, 2015. X, 189 pp., num. ill.
hb. « ISBN 978-1-4331-2781-6

CHF 84—/ €D 74—/ €A76.10 / €69.20 /
£55-/US-$89.95

New York, 2015. XXXIV, 128 pp., num. ill.

hb. « ISBN 978-1-4331-2758-8
CHF 84—/ €P 74~/ €A76.10 / €69.20 /
£55~/US-$89.95

New York, 2016. XXIV, 145 pp.

hb. - ISBN 978-1-4331-2264-4
CHF 139~/ €D 12340 / €A4126.90 / €11535 /
£92-/US-$149.95

pb. « ISBN 978-1-4331-2263-7

CHF 36—/ €D 32-/€A32.90 /€29.95/
£24.-/US-$38.95

New York, 2013. 244 pp., num. ill.

hb. « ISBN 978-1-4331-2300-9
CHF 130~/ €P 11520 / €A 118.40 / €107.65 /
£ 86—/ US-$139.95

pb. « ISBN 978-1-4331-2299-6
CHF 36-/€P32-/€A3290/€2995/
£24-/US-$38.95
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Critical Intercultural Communication Studies

Edited by Thomas K. Nakayama

Critical approaches to the study of intercultural communication have arisen at the end of
the 20th century and are poised to flourish in the new millenium. As cultures come into
contact driven by migration, refugees, the internet, wars, media, transnational capital-
ism, cultural imperialism, and more, critical interrogations of the ways that cultures in-
teract communicatively are a needed aspect of understanding culture and communica-
tion. This series will interrogate — from a critical perspective — the role of communication
in intercultural contact, in both domestic and international contexts. Through attentive-
ness to the complexities of power relations in intercultural communication, this series is
open to studies in key areas such as postcolonialism, transnationalism, critical race the-
ory, queer diaspora studies, and critical feminist approaches as they relate to intercultural
communication. Proposals might focus on various contexts of intercultural communica-
tion such as international advertising, popular culture, language policies, hate crimes,
ethnic cleansing and ethnic group conficts, as well as engaging theoretical issues such as
hybridity, displacement, multiplicity, identity, orientalism, and materialism. By creating
a space for these critical approaches, this series will be a the forefront of this new wave in
intercultural communication scholarship. Manuscripts and proposals are welcome which
advance this new approach.

Volume 23
Jolanta A. Drzewiecka - Thomas K. Nakayama (eds.)

Global Dialectics in Intercultural Communication

Case Studies

Volume 21

Todd Sandel

Brides on Sale

Taiwanese Cross-Border Marriages in a Globalizing Asia

Volume 20
Joy Pierce

Digital Fusion
A Society Beyond Blind Inclusion

Volume 19
Tal Samuel-Azran

Intercultural Communication as a Clash of Civilizations

Al-Jazeera and Qatar’s Soft Power

Volume 18

Marouf A. Hasian Jr. - Megan McFarlane

Cultural Rhetorics of American Exceptionalism
and the bin Laden Raid
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MOBILE

AND

UBIUITOUS

CRITICAL AND INTERNATIONAL PERSPECTIVES

Michael
Vincent R

EDITORS

ISSN: 1526-3169

www.peterlang.com/view/serial/DIGI

New York, 2018. X, 312 pp., 10 b/w ill.,
2 tables

hb. - ISBN 978-1-4331-4841-5
CHF 98- /€D 84.95/€A8710/€79.20 /
£ 64~/ US-$94.95

pb. « ISBN 978-1-4331-4636-7
CHF 55—/ €D 47.95 / €A 48.60 / € 44.20 /
£36.-/US-$52.95

New York, 2017. XXVI, 284 pp.

pb. - ISBN 978-1-4331-3150-9
CHF 55—/ €D 4795 / €A 48.60 / €44.20 /
£36.-/US-$52.95

New York, 2018. XII, 394 pp.

hb. - ISBN 978-1-4331-3321-3
CHF 113~/ €P 98.95 /€A100.80 / € 91.70 /
£74-/US-$109.95

pb. « ISBN 978-1-4331-3320-6
CHF 67—/ €P 5795/ €A59.60 / €54.20 /
£44.-/US-$ 64.95

New York, 2017. XXVI, 258 pp., num. ill.

hb. - ISBN 978-1-4331-3270-4
CHF 98- /€D 84.95 /€A 8710 /€79.20 /
£ 64—/ US-$ 94.95

pb. « ISBN 978-1-4331-3269-8
CHF 55—/ €D 47.95 / €A 48.60 / €44.20 /
£36.-/US-$52.95

New York, 2017. X1V, 222 pp.

hb. « ISBN 978-1-4331-4708-1
CHF 98~ /€D 84.95/€A8710/€79.20 /
£ 64~/ US-$ 94.95

pb. - ISBN 978-1-4331-4709-8
CHF 55—/ €D 4795 / €A 48.60 / €44.20/
£36.-/US-$52.95

eBook (SUL) « ISBN 978-1-4331-4711-1
CHF 58~/ €D 52.95/€A53-/€4420/
£36.-/US-$52.95

Digital Formations

Edited by Steve Jones

Digital Formations is the best source for critical, well-written books about digital technol-
ogies and modern life. Books in the series break new ground by emphasizing multiple
methodological and theoretical approaches to deeply probe the formation and reforma-
tion of lived experience as it is refracted through digital interaction.

Each volume in Digital Formations pushes forward our understanding of the intersec-
tions, and corresponding implications, between digital technologies and everyday life.
The series examines broad issues in realms such as digital culture, electronic commerce,
law, politics and governance, gender, the Internet, race, art, health and medicine, and ed-
ucation. The series emphasizes critical studies in the context of emergent and existing
digital technologies.

Volume 116

Michael S. Daubs - Vincent R. Manzerolle (eds.)
Mobile and Ubiquitous Media

Critical and International Perspectives

Volume 114
Paul Booth

Digital Fandom 2.0
New Media Studies, 2nd Edition

Volume 113
Axel Bruns

Gatewatching and News Curation

Journalism, Social Media, and the Public Sphere

Volume 112

Niels Briigger (ed.)

Web 25
Histories from the First 25 Years of the World Wide Web

Volume 111
Ignacio Siles
Networked Selves

Trajectories of Blogging in the United States and France



IDERING

REFLECTIONS ON RHETORIC

ISSN: 1525-9730

www.peterlang.com/view/serial/FPC

New York, 2017. XX, 192 pp.

hb. « ISBN 978-1-4331-3472-2
CHF 98- /€D 84.95/€A8710/€79.20 /
£ 64~/ US-$ 94.95

pb. - ISBN 978-1-4331-3471-5
CHF 55—/ €D 47.95 / €A 48.60 / €44.20 /
£36.-/US-$52.95

New York, 2017. XVI, 232 pp.

hb.  ISBN 978-1-4331-4271-0
CHF 98~ /€D 84.95/€A8710/€79.20 /
£ 64—/ US-$ 94.95

pb. « ISBN 978-1-4331-3903-1
CHF 55~/ €D 4795 / €A 48.60 / €44.20 /
£36.-/US-$52.95

New York, 2018. X, 178 pp.

hb. - ISBN 978-1-4331-4829-3

CHF 93~/ €P 80.95/€A82.50 / €75~/
£60.~/US-$89.95

pb. - ISBN 978-1-4331-4830-9

CHF44.-/€P38.95/€A39.40/€3580/
£29~/US-$42.95

New York, 2015. X,260 pp.

hb. « ISBN 978-1-4331-2615-4
CHF 84—/ €P74.95 / €A76.10 / €69.20 /
£55.~/US-$ 89.95

New York, 2016. XXVIII, 472 pp.

hb. - ISBN 978-1-4331-2572-0
CHF 113~/ €P 98.95 / €A4100.80 / €91.70 /
£ 74~/ US-$109.95

pb. « ISBN 978-1-4331-2571-3

CHF 67-/€P 5795/ €A59.60 /€54.20 /
£44.-/ US-$ 64.95
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Frontiers in Political Communication

Edited by Mitchell S. McKinney and Mary E. Stuckey

At the heart of how citizens, governments, and the media interact is the communication
process, a process that is undergoing tremendous change. Never has there been a time
when confronting the complexity of these evolving relationships been so important to
the maintenance of civil society. This series seeks books that advance the understanding
of this process from multiple perspectives and as it occurs in both institutionalized and
non-institutionalized political settings. While works that provide new perspectives on
traditional political communication questions are welcome, the series also encourages
the submission of manuscripts that take an innovative approach to political communica-
tion, which seek to broaden the frontiers of study to incorporate critical and cultural di-
mensions of study as well as scientific and theoretical frontiers.

Volume 34

Robert E. Terrill (ed.)

Reconsidering Obama

Reflections on Rhetoric

Volume 33
Ruth DeFoster

Terrorizing the Masses

Identity, Mass Shootings, and the Media Construction of «Terror»

Volume 32

Gene Segarra Navera

The Rhetoric of PNoy
Image, Myth, and Rhetorical Citizenship in Philippine Presidential Speeches

Volume 30
Brian Kaylor

Sacramental Politics

Religious Worship as Political Action

Volume 29

Esther Thorson - Mitchell S. McKinney - Dhavan Shah (eds.)

Political Socialization in a Media-Saturated World
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The

JANING

REPORTING VIOLENT DEATH IN A GLOBAL AGE

ISSN: 1947-2587

www.peterlang.com/view/serial/
GCM

New York, 2018. XVII, 268 pp., 8 b/will.,
1table

hb. « ISBN 978-1-4331-4464-6

CHF 98- /€D 84.95/€A8710/€79.20 /
£ 64~/ US-$ 94.95

pb. « ISBN 978-1-4331-4463-9

CHF 55~/ €P 4795 / €A 48,60 / €44.20 /
£36.~/ US-$52.95

New York, 2018. XX, 214 pp., 1 b/w ll,,
5 coloured ill,, 8 tables

hb. - ISBN 978-1-4331-3488-3
CHF 98-/€DP84.95/€A8710/€79.20/
£ 64.-/US-$94.95

pb. - ISBN 978-1-4331-3487-6
CHF 55~/ €D 4795/ €A 48.60 / € 44.20 /
£36-/US-$52.95

New York, 2016. XXIV, 193 pp.

hb. - ISBN 978-1-4331-3340-4
CHF 98- /€D 84.95/€A8710/€79.20 /
£ 64~/ US-$94.95

pb. « ISBN 978-1-4331-3339-8
CHF 55~/ €D 47.95 / €A 48.60 / € 44.20 /
£36.-/US-$52.95

New York, 2016. X1V, 220 pp.,

25 b/w tables

hb. « ISBN 978-1-4331-2960-5

CHF 98- /€D 84.95/€A8710/€79.20 /
£ 64~/ US-$ 94.95

New York, 2015. 292 pp., num. ill.

hb. - ISBN 978-1-4331-2527-0
CHF 148~/ €D 131.60 / €A13530 / €123~/
£98~/US-$159.95

pb. « ISBN 978-1-4331-2526-3
CHF 38.-/€P33.70 /€A 3470 / €3150 /
£25-/US-$40.95

Global Crises and the Media

Edited by Simon Cottle

From climate change to the war on terror, financial meltdowns to forced migrations, pan-
demics to world poverty and humanitarian disasters to the denial of human rights, these
and other crises represent the dark side of our globalized planet. They are endemic to the
contemporary global world and so too are they highly dependent on the world's media.

Each of the specially commissioned books in the Global Crises and the Media series ex-
amines the media's role, representation and responsibility in covering major global cri-
ses. They show how the media can enter into their constitution, enacting them on the pub-
lic stage and thereby helping to shape their future trajectory around the world. Each book
provides a sophisticated and empirically engaged understanding of the topic in order to
invigorate the wider academic study and public debate about the most pressing and his-
torically unprecedented global crises of our time.

Volume 23

Tal Morse

The Mourning News
Reporting Violent Death in a Global Age

Volume 22
Anna Roosvall, Matthew Tegelberg

Media and Transnational Climate Justice

Indigenous Activism and Climate Politics

Volume 21
Mervi Pantti (ed.)
Media and the Ukraine Crisis

Hybrid Media Practices and Narratives of Conflict

Volume 20

Susana Sampaio-Dias

Reporting Human Rights

Volume 19

Simon Cottle - Glenda Cooper (eds.)

Humanitarianism, Communications and Change



PATIENTHOOD .4
COMMUNICATION

A Personal Narrative of Eye Disease and Vision Loss

PETER M. KELLETT

ISSN: 2153-1277

www.peterlang.com/view/serial/HCO

New York, 2017. VIII, 296 pp.

hb. - ISBN 978-1-4331-3831-7
CHF 98- /€D 84.95 /€A 8710/ €79.20 /
£ 64—/ US-$ 94.95

pb. « ISBN 978-1-4331-3830-0
CHF 55—/ €D 47.95 / €A 48.60 / €44.20 /
£36.-/US-$52.95

New York, 2016. VII, 309 pp.

hb.  ISBN 978-1-4331-2903-2
CHF 148/ €D 13160 / €A 13530 / €123.03 /
£98-/US-$159.95

pb. « ISBN 978-1-4331-2902-5
CHF 38.-/€P33.70 /€A34.70 / €3150 /
£25-/US-$40.95

New York, 2015. 144 pp.

hb. « ISBN 978-1-4331-2714-4

CHF 73~/ €P 64.90 / €A 66.80 / € 60.70 /
£49-/US-$78.95

New York, 2014. 192 pp.

hb. « ISBN 978-1-4331-2509-6
CHF 148-/ €P 131.60 / €A 13520 / €122.95 /
£98.-/US-$159.95

pb. « ISBN 978-1-4331-2508-9

CHF 37~/ €P32.40 / €A3330/€3030/
£24-/US-$39.95

New York, 2016. 189 pp., num. ill.

hb. - ISBN 978-1-4331-2423-5
CHF 84~/ €P 74~/ €A7610 /€69.19 /
£55~/US-$ 89.95
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Health Communication

Edited by Gary L. Kreps

This series examines the powerful influences of human and mediated communication in
delivering care and promoting health. Books analyze the ways that strategic communica-
tion humanizes and increases access to quality care as well as examining the use of com-
munication to encourage proactive health promotion. The books describe strategies for
addressing major health issues, such as reducing health disparities, minimizing health
risks, responding to health crises, encouraging early detection and care, facilitating in-
formed health decision making, promoting coordination within and across health teams,
overcoming health literacy challenges, designing responsive health information technol-
ogies, and delivering sensitive end-of-life care.

Volume 13

Peter M. Kellett

Patienthood and Communication

A Personal Narrative of Eye Disease and Vision Loss

Volume 12

Do Kyun Kim - James W. Dearing (eds.)

Health Communication Research Measures

Volume 11

Carey Candrian

Communicating Care at the End of Life

Volume 10
Jon C. Schommer - Lewis H. Glinert

A Screenful of Sugar?

Prescription Drug Websites Investigated

Volume 9

Marifran Mattson - Chervin Lam

Health Advocacy

A Communication Approach
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Research

Adrienne Shaw
and D. Travers Scott

ISSN: 2330-4529

www.peterlang.com/view/serial/ICA

New York, 2018. XII, 290 pp., 5 b/w ill.,

7 tables

hb. « ISBN 978-1-4331-4816-3

CHF 129.- /€D 111.95 / €A 114.60 / €104.20 /
£ 84.-/US-$124.95

New York, 2017. XX, 280 pp.

pb. « ISBN 978-1-4331-3943-7
CHF 55~/ €D 4795 / €A 48.60 / €44.20 /
£36.-/US-$52.95

eBook (SUL) « ISBN 978-1-4331-3945-1

CHF 47~/ €D 42.95 /€A 43-/€3580/
£29-/US-$42.95

New York, 2016. VI, 180 pp.

hb. - ISBN 978-1-4331-3181-3
CHF 139~/ €P123.40 / €A126.90 / € 11534 /
£92-/US-$149.95

pb. - ISBN 978-1-4331-3180-6
CHF 36~/ €D 3210/ €A33-/€2996/
£24-/US-$38.95

New York, 2015. XII, 271 pp.

hb. « ISBN 978-1-4331-2856-1

CHF 139~/ €P123.40 / €A 126.80 / €11530 /
£92.-/US-$149.95

pb. « ISBN 978-1-4331-2855-4

CHF 36-/€P3210/€A33-/€30~/
£24-/US-$38.95

New York, 2014. 244 pp., num. ill.

hb. - ISBN 978-1-4331-2536-2
CHF 130~/ €P115.20 / €A 118.40 / €107.65 /
£86.-/ US-$139.95

pb. « ISBN 978-1-4331-2535-5
CHF36—/€P32-/€A32.90/€29.95/
£24-/US-$38.95

ICA International Communication
Association Annual Conference
Theme Book Series

As of 2013, ICA and Peter Lang Publishing started co-publishing papers from ICA’s annual
conference theme sessions in the form of edited collections. Written in an engaging style,
these volumes are meant to appeal to a wider audience and to reach scholars in other dis-
ciplines outside of Communication Studies. As such, the collections are not conference
proceedings per se but a unique set of selected essays that capture the insights and agen-
das of the discipline’s top scholars.

Volume 5
Adrienne Shaw - D. Travers Scott (eds.)

Interventions

Communication Research and Practice

Volume 4

Cherian George (ed.)

Communicating with Power

Volume 3
Jon F. Nussbaum (ed.)

Communication Across the Life Span

Volume 2
Hua Wang (ed.)

Communication and «The Good Life»

Leah A. Lievrouw (ed.)

Challenging Communication Research
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Interdisciplinary Communication Studies

Edited by Colin B. Grant, Tino Meitz and Seung-Mock Yang

Andrea Lombardinilo

McLuhan and This series publishes research (monographs and edited volumes) of an international stand-
Symbolist Communication ard in the field of interdisciplinary communication studies. It responds to the communi-
cation gaps between a range of disciplines in the human and social sciences and human-
ities and therefore welcomes proposals which integrate a range of diverse approaches (for
example, in branches of philosophy, communication theory, social psychology, media
studies, and social theory). Particular emphasis will be placed on theoretical innovation,
new methodological approaches and the genuinely interdisciplinary work without which
communication studies cannot grow.

ISSN: 1661-8645

www.peterlang.com/view/serial/ICS

Oxford, 2017. XVI, 382 pp.

pb. « ISBN 978-1-78707-439-2
CHF 71~/ €P 60.95 / €A 62.50 / €56.80 /
£46.-/US-$ 69.95

eBook (SUL) « ISBN 978-1-78707-527-6 . . .
G 75,/ 4D 6795 /€A 65.20 /€ 56,80/ McLuhan and Symbolist Communication

£46-/US-$69.95

Volume 9

Andrea Lombardinilo

The Shock of Dislocation

Oxford, 2016. X1V, 304 pp., Volume 8

42 coloured ill., 17 b/w ill.

pb. - ISBN 978-1-78707-081-3 @yvind Dahl

CHF 74~/ €D 63.95/ €A 6520/

€59.30/ £48~-/US-$72.95 Human Encoun‘ters

eBook (SUL) + ISBN 978-1-78707-116-2

CHF 78~/ €P70.95/ €A 7120 / Introduction to Intercultural Communication

€59.30/£48-/US-$72.95

Oxford, 2016. X, 282 pp. Volume 7

pb. + ISBN 978-3-0343-2262-1

CHF 67~/ €P59.70 / €A 6140 / Taroub A. Khayyat

€55.80 /£45-/US-$72.95

eBook (SUL) « ISBN 978-3-0353-0822:8 Political Communication in the Age of Dissemination
CHF 70.60 /€D 66.40 / €2 66.96 /

€55.80/£45~/US-$72.95 Media Constructions of Hezbollah
Oxford, 2011. XII, 285 pp., num. tables Volume 6

and graphs

pb. - ISBN 978-3-0343-0189-3 Panayiota Tsatsou

CHE 57~/ €P50.20 / €A51.60 / € 46.90 /

£3750/US-$ 6095 Digital Divides in Europe

Culture, Politics and the Western-Southern Divide

Oxford, 2011. X1V, 323 pp., 1 table Volume 5
pb. - ISBN 978-3-0343-0168-8
CHF 65~/ €D 57,60 / €A59.20 / €53.80 / Siegfried J. Schmidt

£43-/US-$69.95
Worlds of Communication

Interdisciplinary Transitions

In collaboration with Colin B. Grant and Tino G.K. Meitz
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Professional Migration,
Geo-Social Media, and
a New Global Middle Class

ISSN: 1528-610X

www.peterlang.com/view/serial/ICC

New York, 2016. VII, 196 pp.

hb. - ISBN 978-1-4331-3027-4
CHF 139~/ €P 12340 / €A4126.90 / €11535 /
|£ 92~/ US-$149.95

pb. « ISBN 978-1-4331-3026-7

CHF 38~/€D33.70 / €A34.70 / €3150 /
£ 25~/ US-$40.95

New York, 2016. XXIX, 239 pp.

hb. « ISBN 978-1-4331-2966-7

CHF 139~/ €P123.40 / €A 126.90 / €115.35 /
£92.-/US-$149.95

pb. - ISBN 978-1-4331-2965-0

CHF40.-/€P 3540 /€A3630/€33.04/
£26.~/US-$42.95

New York, 2015. XIII, 386 pp., num. ill.

hb. « ISBN 978-1-4331-2962-9
CHF 157~/ €P139.90 / €4143.80 / €130.73 /
£105~/ US-$169.95

pb. « ISBN 978-1-4331-2961-2

CHF 44~/ €P38.60 /€A39.70 / €36.10 /
£29-/US-$46.95

New York, 2014. 325 pp., num. ill.

hb. - ISBN 978-1-4331-2306-1
CHF 148~/ €DP131.60 / €A13530 / €123~/
£98.-/US-$159.95

pb.  ISBN 978-1-4331-2305-4
CHF 40—/ €D 3530 /€A 3630/ €33/
£26-/US-$42.95

New York, 2013. 232 pp.

hb. - ISBN 978-1-4331-1621-6

CHF 130~/ €P 11520 / €A 118.40 / €107.65 /
£ 86.~/US-$139.95

pb. - ISBN 978-1-4331-1620-9

CHF 36-/€P32-/€A3290/€29.95/
£24-/US-$38.95

Intersections in Communications
and Culture

Global Approaches and Transdisciplinary Perspectives

Edited by Cameron McCarthy and Angharad N. Valdivia

This series aims to publish as wide a range of new critical scholarship as is possible that
seeks to engage and transcend the disciplinary isolationism and genre confinement that
now characterize so much of contemporary research in communication studies and re-
lated fields. The Editors are particularly interested in manuscripts that address the broad
intersections, movement, and hybrid trajectories that currently define the encounters be-
tween human groups in modern institutions and societies and the way these dynamicin-
tersections are coded and represented in contemporary popular cultural forms and in the
organization of knowledge. Works that emphasize methodological nuance, texture and
dialogue across traditions and disciplines (communications, feminist studies, area and
ethnic studies, arts, humanities, sciences, education, philosophy, etc.) and that engage the
dynamics of variation, diversity and discontinuity in the local and international settings
are strongly encouraged. List of topics: multidisciplinary media studies; cultural studies;
gender, race, and class; postcolonialism; globalization; diaspora studies; border studies;
popular culture; art and representation; body politics; governing practices; histories of
the present; health (policy) studies; space and identity; (im)migration; global ethnogra-
phies; public intellectuals; world music; virtual identity studies; queer theory; critical
multiculturalism.

Volume 34
Erika Polson

Privileged Mobilities
Professional Migration, Geo-Social Media, and a New Global Middle Class

Volume 33
Brian Michael Goss - Mary Rachel Gould - Joan Pedro-Caraiana (eds.)

Talking Back to Globalization

Texts and Practices

Volume 32
Bo Shan - Clifford G. Christians (eds.)

The Ethics of Intercultural Communication

Volume 31
Clifford G. Christians - Kaarle Nordenstreng (eds.)

Communication Theories in a Multicultural World

Volume 30
Brian Michael Goss

Rebooting the Herman & Chomsky Propaganda
Model in the Twenty-First Century
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Conversing
Wi Cancer

ﬂueiuns,
Information,
Decisions

NS 0 Anna Leahy

ISSN: 1529-2436

www.peterlang.com/view/serial/
LASA

New York, 2018. 268 pp.

hb. « ISBN 978-1-4331-3354-1
CHF 94~ /€D 8590 / €486~/ €11535/
£58.~/US-$ 94.95

pb. - ISBN 978-1-4331-3353-4
CHF36-/€P32-/€A3290/€2995/
£24-/US-$52.95

New York, 2016. VII, 355 pp., num. ill.

hb. « ISBN 978-1-4331-3031-1
CHF 157~/ €P139.90 / €A143.80 / €130.75 /
£105~/US-$169.95

pb. « ISBN 978-1-4331-3030-4
CHF 44~/ €P38.60 /€A39.70 / €36.10 /
£29.-/US-$46.95

New York, 2014. 146 pp.

hb. « ISBN 978-1-4331-1785-5
CHF 120.- / €P106.90 / €4109.90 / € 99.95 /
£80.~/US-$129.95

pb. - ISBN 978-1-4331-1784-8
CHF 36-/€P3120/€A3210/€29.20/
£23-/US-$37.95

New York, 2015. X, 312 pp.

hb. - ISBN 978-1-4331-2204-0
CHF 148/ €P131.60 / €A13530 / €123~/
£98.-/US-$159.95

pb. « ISBN 978-1-4331-2203-3

CHF 38-/€P33.70 / €A34.70 / €3150 /
£ 25~/ US-$40.95

New York, 2015. 227 pp.

hb. - ISBN 978-1-4331-2148-7

CHF 84.-/€DP 74~/ €A 7610/ €69.20 /
£55~/US-$89.95

Language as Social Action

Edited by Howard Giles

This series explores new and exciting advances in the ways in which language both re-
flects and fashions social reality--and thereby constitutes critical means of social action.
As well as these being central foci in face-to-face interactions across different cultures,
they also assume significance in the ways that language functions in the mass medias,
new technologies, organizations, and social institutions. Language As Social Action does
not uphold apartheid against any particular methodological and/or ideological position,
but, rather, promotes (wWherever possible) cross-fertilization of ideas and empirical data
across the many, all-too-contrastive, social scientific approaches to language and commu-
nication. Contributors to the Series will also accord due attention to the historical, polit-
ical, and economic forces that contextually bound the ways in which language patterns
are analyzed, produced, and received. The Series will also provide an important platform
for theory-driven works that have profound, and oftentimes provocative, implications for
social policy.

Volume 22
Lisa Sparks - Anna Leahy

Conversing with Cancer

How to Ask Questions, Find and Share Information,
and Make the Best Decisions

Volume 21
Howard Giles - Anne Maass (eds.)

Advances in Intergroup Communication

Volume 19

Richard Wilkins - Karen Wolf

Culture in Rhetoric

Volume 18

Melanie C. Steffens - Ma. Angels Viladot

Gender at Work

A Social Psychological Perspective

Volume 17
Donald G. Ellis

Fierce Entanglements

Communication and Ethnopolitical Conflict
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Lifespan Communication
Children, Families, and Aging

Edited by Thomas Socha

From first words to final conversations, communication plays an integral and significant
role in all aspects of human development and everyday living. Peter Lang Publishing’s
Lifespan Communication: Children, Families and Aging book series seeks to publish au-
thored and edited scholarly volumes that focus on relational and group communication
as they develop over the lifespan (infancy through later life). The series will include vol-
umes on the communication development of children and adolescents, family commu-
nication, peer-group communication (among age cohorts), intergenerational communi-
cation, and later-life communication, as well as longitudinal studies of lifespan commu-
nication development, communication during lifespan transitions, and lifespan
communication research methods. The series also includes college textbooks as well as
books for use in upper level undergraduate and graduate courses.

ISSN: 2166-6466

www.peterlang.com/view/serial/LC

New York, 2017. X, 154 pp. Volume 11

hb. - ISBN 978-1-4331-3079-3

CHF 93~ /€D 80.95/ €A 8250 / €75~/ Julien C. Mirivel

£60~/US-$89.95

pb. - ISBN 978-1-4331-3078-6 How Communication Scholars Think and Act
CHF44.-/€P38.95/€A39.40/€3580/

£29-/US-$42.95 A Lifespan Perspective

New York, 2016. XIX, 340 pp. Volume 10

hb. « ISBN 978-1-4331-2750-2

CHF 148-/€P 13170 / €A13540 / €123.05/ Eletra S. Gilchrist-Petty - Shawn D. Long (eds.)

£98-/US-$159.95

pb. - ISBN 978-1-4331-2749-6 Contexts of the Dark Side of Communication

CHF 44~/ €P38.60 /€A39.70 / €36.10 /
£29.-/US-$46.95

New York, 2015. XIII, 518 pp., num. ill. Volume 9

hb. - ISBN 978-1-4331-2746-5

CHF 157~/ €P139.90 / €A143.80 / €130.73 / Carol J. Bruess (eds.)

£105-/US-$169.95

pb. - ISBN 9781433127458 Family Communication in the Age of
CHF 44.-/€P 3860 /€A39.70 /€3610/ .. i .

£29-/US-$4695 Digital and Social Media

New York, 2015. 242 pp. Volume 7

hb. - ISBN 978-1-4331-2676-5

CHF 148~/ €P131.60 / €A13530 / €123~/ Vince Waldron - Douglas Kelley (eds.)

£98-/US-$159.95

pb. « ISBN 978-1-4331-2675-8 Moral Talk Across the Lifespan
CHF38.-/€P3370 /€A3470 /€3150 /

£25-/US-$40.95 Creating Good Relationships

New York, 2015. 246 pp. Volume 6

hb. - ISBN 978-1-4331-2583-6

CHF 139~/ €P 12340 / €A126.90 / € 11535 Jon F. Nussbaum - Howard Giles - Amber Worthington (eds.)
£92-/US-$149.95

pb. « ISBN 978-1-4331-2582-9 Communication at the End of Life

CHF40-/€P3530/€A3630/ €33~/
£26.-/US-$42.95



Media Scholarship
InaTransitional Age

= —
Garol M. Liebler and Tim P. Vos, Editors

e s

ISSN: 2153-2761

www.peterlang.com/view/serial/MCJ

New York, 2018. XVIII, 338 pp.,
18 b/w ill,, 26 tables

hb. - ISBN 978-1-4331-4772-2
CHF 98-/€DP84.95/€A8710/€79.20/
£ 64.-/US-$94.95

pb. « ISBN 978-1-4331-4777-7
CHF 55~/ €D 4795/ €A 48.60 / € 44.20 /
£36-/US-$52.95

eBook (SUL) - ISBN 978-1-4331-4778-4
CHF 58~ /€D 5295/ €A53~/€44.20/
£36.-/US-$52.95

New York, 2016. XIII, 271 pp.

hb. - ISBN 978-1-4331-3099-1

CHF 84~/ €P 74~ / €47610 / €69.20 /
£55~/US-$89.95

New York, 2016. 204 pp.

hb. « ISBN 978-1-4331-2985-8
CHF 139~ / €P 12340 / €4126.90 / €11535 /
£92-/US-$149.95

pb. « ISBN 978-1-4331-2984-1
CHF 38.-/€P33.70 / €A34.70 / €3150 /
£25-/US-$40.95

New York, 2015. X, 235 pp.

hb.  ISBN 978-1-4331-2083-4
CHF 148/ €D 13160 / €A 13530 / €123~/
£98-/US-$159.95

pb. « ISBN 978-1-4331-2982-7
CHF 38.-/€P33.70 /€A34.70 / €3150 /
£25-/US-$40.95
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Mass Communication and Journalism

Edited by Lee Becker

The series focuses on broad issues in mass communication, giving particular attention to
those in which journalism is prominent. Included are examinations of the product of the
full range of media organizations and of individuals engaged in various types of commu-
nication activities. Each of the commissioned books deals in depth with a selected topic,
raises new issues about that topic, and provides a fuller understanding of it through the
new evidence provided. The series contains both single-authored and edited works.

Volume 25
Carol M. Liebler - Tim P. Vos (eds.)

Media Scholarship in a Transitional Age

Research in Honor of Pamela J. Shoemaker

Volume 20

David Swick - Richard Lance Keeble (eds.)

The Funniest Pages

International Perspectives on Humor in Journalism

Volume 19
Elad Segev

International News Flow Online

Global Views with Local Perspectives

Volume 18
Richard Lance Keeble (ed.)

George Orwell Now!
Preface by Richard Blair, Son of George Orwell
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Mediated Youth

Edited by Sharon R. Mazzarella

Mediated Youth publishes cutting-edge new research on the cultures, artifacts, and media
of children, tweens, teens, and college-aged youth. Whether studying television, popular
music, fashion, sports, toys, the Internet, self-publishing, leisure, clubs, school cultures/
activities, film, dance, language, tie-in merchandising, concerts, subcultures, or other
forms of popular culture, books in this series go beyond the dominant paradigm of tradi-
tional studies of the effects of media/culture on youth.Instead, works published in this se-
ries endeavor to understand the complex relationship between youth and popular cul-

ture, and, whenever possible, will include the voices of youth themselves.

ISSN: 1555-1814

www.peterlang.com/view/serial/MY

New York, 2018. XXXVI, 182 pp., 3 b/w ill. Volume 31
pb. - ISBN 978-1-4331-2391-7
CHF 44—/ €P38.95 / €A39.40 / €3580 / Rebekah ]. Buchanan

£29-/US-$42.95

Writing a Riot

Riot Grrrl Zines and Feminist Rhetorics

New York, 2018. XII, 184 pp. Volume 30

hb. « ISBN 978-1-4331-4619-0 .

CHF 93~/ €D 80.95/€A 8250 / €75~/ Emily D. Ryalls

£60.~/US-$89.95

pb. « ISBN 978-1-4331-4618-3 The Culture of Mean

CHF 44.-/€DP38.95/€A39.40/€3580/

£29-/US-$42.95 Representing Bullies and Victims in Popular Culture
New York, 2016. V, 269 pp., num. ill. Volume 27

hb. - ISBN 978-1-4331-3289-6

CHF 148~/ €P 13160 / €A 13530 / €123.03 / Sharon R. Mazzarella (ed.)

£98-/US-$159.95

pb. « ISBN 978-1-4331-3288-9 The Mediated Youth Reader

CHF 47~ /€P4110/€A4230/€38.42/
£31-/US-$49.95

New York, 2018. X, 246 pp., 14 b/w ill. Volume 26

hb. - ISBN 978-1-4331-4603-9 .

CHF 98- /€D 84.95/€A8710/€79.20/ Morgan Genevieve Blue - Mary Celeste Kearney (eds.)
£ 64~/ US-$ 94.95

pb. « ISBN 978-1-4331-3213-1 Mediated Girlhoods

CHF 55~/ €D 4795/ €A 48.60 / € 44.20 /

£36-/US-$52.95 New Explorations of Girls’ Media Culture, Volume 2
New York, 2016. VIII, 176 pp., num. ill. Volume 25

hb. - ISBN 978-1-4331-2716-8

CHF 139~/ €P123.40 / €A126.90 / € 11535 / Spring-Serenity Duvall - Leigh Moscowitz

£92.-/ US-$149.95

pb. + ISBN 978-1-4331-2715-1 Snatched

CHF 38~/€D33.70 / €A34.70 / €3150 /
£25~/US-$40.95 Child Abductions in U.S. News Media
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Public Service
Media Renewal

Network Challenges

Biiow

ISSN: 2197-1625

www.peterlang.com/view/serial/
COPO

Frankfurt am Main, 2017. 252 p., 8 b/will,,
11 b/w tables

hb. - ISBN 978-3-631-67728-5
CHF 58~ /€P 4995/ €A51.40 / €46.70 /
£38-/US-$56.95

eBook (SUL) » ISBN 978-3-653-07253-2
CHF 61~/ €D 5595/ €A56~/€46.70 /
£38-/US-$56.95

Frankfurt am Main, 2017. 242 pp.,
11 b/w tables

hb. « ISBN 978-3-631-67227-3
CHF 52—/ €P44.95/ €A 4620 /€4210/
£35-/US-$50.95

eBook (SUL) « ISBN 978-3-653-06761-3
CHF 55~ /€D 49.95 /€A 50,50 / €42.10 /
£35-/US-$50.95

Frankfurt am Main, 2015. 291 pp.,
15 b/w ill,, 32 tables

hb. - ISBN 978-3-631-65408-8
CHF 62~/ €D 54.95 /€A 5650 / €51.40 /
£41-/US-$66.95

eBook (SUL) » ISBN 978-3-653-04452-2
CHF 6535/ €D 61.17 /€A 61.68 / €51.40 /
£41-/US-$66.95

Frankfurt am Main, 2015. 333 pp.,
82 tables, 27 graphs

hb. « ISBN 978-3-631-64921-3
CHF 77~/ €D 67.95 / €4 69.90 / € 63.50 /
£51-/US-$ 82.95

eBook (SUL) « ISBN 978-3-653-03989-4
CHF 81.15 /€D 7557 / €476.20 / € 63.50 /
£51-/US-$ 82.95

Media and Communication

Studies in Communication and Politics

Edited by Bogustawa Dobek-Ostrowska and Michat Gtowacki

In Studies in Communication and Politics the editors are particularly interested in chang-
ing approaches to democracy, communication, political participation and media. By pub-
lishing collaborative works and monographs they aim at supporting and promoting in-
terdisciplinary research, offering comparative approach and/or examining national fac-
tors for communication and politics development. Hence, the emphasis here is being put
on the changing approaches to democracy and its institutions, political actors, electoral
campaigns, as well as citizens' participation in political processes, electoral behavior, and
so on. Having in mind the changing media landscape and the rise of media ecologies we
also aim at investigating emerging communication and media policies, evolution of jour-
nalism culture, changing patterns of users' behavior and media innovations in the digi-
tal and multiplatform scenario. All of this when taking into account interrelations be-
tween communication and as well as the role of media in contemporary politics.

The editors believe that the topic presented here will stimulate international and in-
terdisciplinary research changes and challenges facing communication and politics to-
day. We also hope that the wide range of approaches presented in each collection will be
of interest for researchers, academic experts as well as policy makers and media profes-
sionals who might be particularly interested in taking a part in the debate on emerging
theories and practices.

Volume 6
Michat Gtowacki - Alicja Jaskiernia (eds.)

Public Service Media Renewal
Adaptation to Digital Network Challenges

Volume 5

Beata Ociepka

Poland’s New Ways of Public Diplomacy

Volume 4
Bogustawa Dobek-Ostrowska - Michat Gtowacki (eds.)

Democracy and Media in Central and
Eastern Europe 25 Years On

Volume 3
Gunnar Nygren - Bogustawa Dobek-Ostrowska (eds.)

Journalism in Change

Journalistic Culture in Poland, Russia and Sweden
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INTRODUCTION
TO THE FIELD
DENNIS D. CALI

ISSN: 2374-7676

www.peterlang.com/view/serial/UME

New York, 2016. XXIV, 258 pp.

pb.  ISBN 978-1-4331-2763-2
CHF 55—/ €D 4795 / €A 48.60 /€44.20/
£36.-/US-$52.95

New York, 2016. XVI, 238 pp., num. b/w ill.

pb. - ISBN 978-1-4331-3264-3
CHF 40—/ €D 3530 /€A 3630/ €33/
£26-/US-$42.95

New York, 2016. XVIII, 470 pp.

pb. - ISBN 978-1-4331-3147-9

CHF 46~/ €P 4030 /€A 4140 / €3765/
£30~/US-$48.95

New York, 2017. XVI, 258 pp., 8 b/w fig.

hb. « ISBN 978-1-4331-3122-6
CHF 98~ /€D 84.95/€A8710/€79.20 /
£ 64—/ US-$ 94.95

pb. « ISBN 978-1-4331-3121-9

CHF 55~/ €D 4795 / €A 48.60 / €44.20 /
£36.-/US-$52.95

Understanding Media Ecology

Edited by Lance Strate

This series is devoted to scholarship relating to media ecology, a field of inquiry defined
as the study of media as environments. Within this field, the term «medium» can be de-
fined broadly to refer to any human technology or technique, code or symbol system, in-
vention or innovation, system or environment. Media ecology scholarship typically fo-
cuses on how technology, media, and symbolic form relate to communication, conscious-
ness, and culture, past, present and future. This series is looking to publish research that
furthers the formal development of media ecology as a field; that brings a media ecology
approach to bear on specific topics of interest, including research and theoretical or phil-
osophical investigations concerning the nature and effects of media or a specific medium;
that includes studies of new and emerging technologies and the contemporary media en-
vironment as well as historical studies of media, technology, and modes and codes of com-
munication; scholarship regarding technique and the technological society; scholarship
on specific types of media and culture (e.g., oral and literate cultures, image, etc.), or of
specific aspects of culture such as religion, politics, education, journalism, etc.; critical
analyses of art and popular culture; and studies of how physical and symbolic environ-
ments function as media.

Volume 4
Dennis D. Cali

Mapping Media Ecology

Introduction to the Field

Volume 3

Robert K. Logan - Marshall McLuhan

The Future of the Library
From Electric Media to Digital Media

Volume 2
Robert K. Logan

Understanding New Media
Extending Marshall McLuhan - Second Edition

Volume 1
Lance Strate

Media Ecology

An Approach to Understanding the Human Condition
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Urban

Communication

Regulation

Communication Freedoms
and Limits

L el
coiveo oy Harvey Jasserm & Susan J. Dl_'!.lt ker

ISSN: 2153-1404

www.peterlang.com/view/serial/UC

New York, 2018. XX, 256 pp. 8 b/will.

hb. - ISBN 978-1-4331-4632-9
CHF 98~ /€D 84.95/€A8710/€79.20 /
£ 64~/ US-$ 94.95

pb. - ISBN 978-1-4331-4631-2
CHF 55~/ €D 4795 / €A 48.60 / €44.20 /
£36.-/US-$52.95

eBook (SUL) « ISBN 978-1-4331-4633-6

CHF 58~/€D52.95/€A53~/€44.20/
£36.-/US-$52.95

New York, 2017. XXX, 216 pp.

hb. « ISBN 978-1-4331-3098-4
CHF 98~ /€D 84.95/€A8710/€79.20 /
£ 64~/ US-$ 94.95

pb. « ISBN 978-1-4331-3097-7

CHF 55—/ €D 4795 / €A 48.60 / €44.20 /
£36.-/US-$52.95

New York, 2013. 255 pp., num. ill.

hb.  ISBN 978-1-4331-2260-6
CHF 148/ €P 13170 / €A 13540 / €123.05 /
£98-/US-$159.95

pb.  ISBN 978-1-4331-2259-0
CHF 36—/ €D 32-/€A32.90 /€29.95/
£24.-/US-$38.95

New York, 2017. XVIII, 288 pp.

hb. « ISBN 978-1-4331-2146-3
CHF 98~ /€D 84.95/€A8710/€79.20 /
£ 64~/ US-$ 94.95

pb. « ISBN 978-1-4331-2145-6

CHF 55~/ €D 4795 / €A 48.60 / €44.20 /
£36.-/US-$52.95

Media and Communication

Urban Communication

Edited by Gary Gumpert

Cities are inherently places of communication, meeting spaces for interaction and/or ob-
servation. The nature of any communication venue is altered by social and technological
circumstances and the urban environment is altered, in turn, by changes in communica-
tion patterns. We need to understand relationships among these significant forces — com-
munication, technology, and the urban, suburban, rural environment —as they shape each
other. Communication systems and urban social systems can be examined at multiple
levels as scholars and planners examine interaction in public spaces, neighborhood com-
munication patterns, and urban systems of transport.

The focus of this series is on social relationships in a swiftly changing communication
environment. Media coverage of urban issues, conflict resolution and contested urban
space, visual communication, rhetorical dimensions of urban life, film and the city, jour-
nalism, the ethnic press, local media and public policy are just some areas of relevance.
Volumes in this series provide a forum to explore and discuss the challenges created by
the intersection of communication and urban life, focusing on what communication schol-
arship has to offer for enhanced understanding of cities and for the development of a pub-
lic policy that takes into account communication needs and practices.

Volume 5

Harvey Jassem - Susan J. Drucker (eds.)

Urban Communication Regulation

Communication Freedoms and Limits

Volume 4
Giorgia Aiello - Matteo Tarantino - Kate Oakley (eds.)

Communicating the City

Meanings, Practices, Interactions

Volume 3
Matthew D. Matsaganis - Victoria J. Gallagher - Susan J. Drucker (eds.)

Communicative Cities in the 21st Century

The Urban Communication Reader III

Volume 2

Dale Herbeck - Susan J. Drucker (eds.)

Communication and the Baseball Stadium

Community, Commodification, Fanship, and Memory
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Visual Communication

Edited by Susan B. Barnes

Visual communication is the process through which individuals in relationships, organi-

zations, and cultures interpret and create visual messages in response to their environ-

ment, one another, and social structures. This series seeks to enhance our understanding

of visual communication and it explores the role of visual communication in culture. Top-

4 ics of interest include visual perception and cognition; signs and symbols; typography

f ] and image; research on graph ic design, use of visual imagery in education. On a cultural

G u M M U N I [: AT I U Ni level, research on visual media analysis and critical methods that examine the larger cul-

R el 12 SR RO LIS tural messages imbedded in visual images is welcome. By providing a variety of approaches

|} to the analysis of visual media and messages, this book series is designed to explore is-

sues relating to visual literacy, visual communication, visual rhetoric, visual culture, and
any unique method for examining visual communication.

i@l SECOND EDITION

ISSN: 2153-277X

www.peterlang.com/view/serial/VC

New York, 2017. XII, 288 pp. Volume 7
pb. « ISBN 978-1-4331-4203-1
CHF 55~/ €D 4795 / €A 48,60 / € 44.20 / Susan B. Barnes

£36.-/US-$52.95
An Introduction to Visual Communication

From Cave Art to Second Life

New York, 2016. 1V, 201 pp., num. ill. Volume 6

hb. - ISBN 978-1-4331-2826-4

CHF 148~/ €P 13160 / €413530 / €123.03/ Michelle I. Seelig

£98-/US$159.95

pb. - ISBN 978-1-4331-2825-7 Communicating the Environment Beyond Photography

CHF 38~/€D33.70 / €A34.70 / €3150 /
£25~/US-$40.95

New York, 2016. XIV, 204 pp.

pb. « ISBN 978-1-4331-2803-5

CHF 67—/ €P 5795/ €A59.60 / €54.20 / Susan B. Barnes
£44.-/ US-$ 64.95

Volume 5

Branding as Communication

New York, 2015.198 pp., num. ill.

Volume 4
hb.  ISBN 978-1-4331-2223-1
CHF 148-/ €P 131.60 / €A13530 / €123~/ Roxanne M. O’Connell
£98-/US-$159.95 :
pb. « ISBN 978-1-4331-2222-4 : g
CHF 37~/ €D 32,60 / €433.60 / €30.50 / Vlsuahzlng CU-lture

£24-/US$30.95 Analyzing the Cultural Aesthetics of the Web

New York, 2011. XII, 273 pp., num. ill.

hb. « ISBN 978-1-4331-1258-4
CHF 141~ /€D 12510 / €4128.60 / € 116.90 / Susan B. Barnes
£94~/US-$151.95

Volume 2

An Introduction to Visual Communication

From Cave Art to Second Life
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A Critical Introduction to Media and Communication
Theory
Edited by David W. Park

American University Studies. Series 15:
Communications

Bonner Beitrige zur Medienwissenschaft
Herausgegeben von Caja Thimm

Business and Intercultural Communication.
Freiberger Beitrdge zur interkulturellen
und Wirtschaftskommunikation
Herausgegeben von Michael B. Hinner

Communication Law
Edited by Susan J. Drucker

Critical Intercultural Communication Studies
Edited by Thomas K. Nakayama

Digital Formations
Edited by Steve Jones

European University Studies. Series 40:
Communication /

Europdische Hochschulschriften. Reihe 40:
Kommunikationswissenschaft und Publizistik

Europe plurielle / Multiple Europes
Edité par Hagen Schulz-Forberg

Frontiers in Political Communication
Edited by Mitchell S. McKinney and Mary E. Stuckey

Global Crises and the Media
Edited by Simon Cottle

Health Communication
Edited by Gary L. Kreps

ICA International Communication Association.
Annual Conference Theme Book Series
Edited by the International Communication Association

Interdisciplinary Communication Studies
Edited by Colin B. Grant, Seung-Mock Yang and Tino Meitz

Intersections in Communications and Culture.
Global Approaches and Transdisciplinary Perspectives
Edited by Cameron McCarthy and Angharad N. Valdivia

Language as Social Action
Edited by Howard Giles

Lifespan Communication. Children, Families, and Aging
Edited by Thomas J. Socha

Mass Communication and Journalism
Edited by Lee B. Becker

Media and Culture
Edited by Sut Jhally and Justin Lewis

Media Industries
Edited by David E. Summner

Mediated Youth
Edited by Sharon R. Mazzarella

Mediations. Theoretical Interventions
in Communications
Edited by Martin Allor and Will Straw

Medienidsthetik und Mediennutzung /
Media Production and Media Aesthetics
Herausgegeben von/Edited by Kerstin Stutterheim
und/and Martina Schuegraf

MelLiS. Medien - Literaturen - Sprachen in Anglistik/
Amerikanistik, Germanistik und Romanistik
Herausgegeben von Claudia Brinker-von der Heyde,

Daniel Goske, Peter Seibert und Franziska Sick

Minding the Media. Critical Issues for Learning
and Teaching
Edited by Shirley R. Steinberg and The Estate of Joseph Pepi Leis

New Literacies and Digital Epistemologies
Edited by Colin Lankshear and Michele Knobel

Sciences pour la communication
Edité par Alain Berrendonner, Louis de Saussure,
Marie-José Béguelin et Didier Maillat

Sprache in Kommunikation und Medien
Herausgegeben von Ulla Kleinberger, Martin Luginbiihl
und Franc Wagner

Studien zum Theater, Film und Fernsehen
Herausgegeben von Thomas Wortmann, Lisa Gotte
und Renate Méhrmann

Studien zur interkulturellen Mediation
Herausgegeben von Hartmut Schréder, Dominic Busch
und Claude-Hélene Mayer

Studies in Communication and Politics
Edited by Bogustawa Dobek-Ostrowska and Michal Gtowacki

Studies in Communication and Sport
Edited by Lawrence A. Wenner, Andrew C. Billings
and Marie C. Hardin

Theaomai - Studien zu den performativen Kiinsten
Herausgegeben von Helga Finter und Gerald Siegmund

Understanding Media Ecology
Edited by Lance Strate

Urban Communication
Edited by Gary Gumpert

Visual Communication
Edited by Susan B. Barnes
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Come and learn more about Peter Lang and our publishing program! Featured here is a selection of

events that we are involved in:

January 2018 MeCCSA Annual Conference (Creativity and Agency)

London, UK
10-12 January 2018

May 2018 63. Jahrestagung der DGPuK «Selbstbestimmung in der digitalen Welt»

Mannheim, Germany
9-11 May 2018

May 2018 International Communication Association (ICA)

Prague, Czech Republic
24-28 May 2018

June 2018 Conference of the International Association for Media and Communication
Research (IAMCR)

Eugene, OR, USA
20-24 June 2018

July 2018 Australia and New Zealand Communication Association (ANZCA) conference

Auckland, New Zealand
4-6 July 2018

August 2018 Association for Education in Journalism and Mass Communication (AEJMC)
Annual Conference

Washington, DC, USA
6-9 August 2018

November 2018 National Communication Association (NCA) conference

Salt Lake City, UT, USA
8-11 November 2018

Should you have any queries, please contact Franziska Suter (f.suter@peterlang.com), Book Fair & Conference Executive.

For a concise overview of all conferences and fairs Peter Lang will be attending, please visit www.peterlang.com
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